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About the Transamerica Center for Retirement Studi€s

A The Transamerica Center for Retirement StudiR§TCRS) is aivision of Transamerica
Institute ™ (The Institute), nonprofit private foundation. TCRS igedicated to educating the
public on emerging trends surrounding retirement security in the United Statés.research
emphasizes employesponsored retirement plans, including companies and their
employees,unemployed and underemployed workers, arttie implications of legislative
and regulatory changes.

A The Institute isfunded by contributions from Transamerica Life Insurance Company and its
affiliates and may receive funds from unaffiliated third partieszor more information about
TCRS, please refer taww.transamericacenter.org

A TCRS and its representatives cannot give ERISA, tax, investment or legal adVius.
material is provided for informational purposes only and should not be construed as ERISA,
tax, investment or legal advicelnterested parties must consult and rely solely upon their
own independent advisors regarding their particular situation and the concepts presented
here.

A Although care has been taken in preparing this material and presenting it accurately, TCRS
disclaims any express or implied warranty as to the accuracy of any material contained

herein and any liability with respect to it.
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About the Survey

A Since 1998, the Transamerica Center for Retirement Studi@has conducted a national
survey of U.S. business employers and workers regarding their attitudes toward retirement.
The overall goals for the study are to illuminate emerging trends, promote awareness, and
help educate the public.

A Harris Interactive was commissioned to conduct the ¥Annual Retirement Survey for
Transamerica Center for Retirement Studies. Transamerica Center for Retirement Studies
IS not affiliated with Harris Interactive.
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Methodology

A

A telephone survey was conducted among a nationally representative sample of 750
employers. Potential respondents were targeted based on job title at-foofit companies
and met the following criteria:

G Business executives who make decisions about employee benefits at his or her
company
G Employ 10 employees or more across all locations
16-minute telephone interviews were conducted between April 23, 2013 and August 15,
2013.

Quotas were set for large and small companies. The results were weighted as needed on
employee size using weighting targets from the Dun & Bradstreet database to ensure each
guota group had a representative sample based on the number of companies in each
employee size range. A full methodology is available.

Percentages were rounded to the nearest whole percent. Differences in the sums of
combined categories/answers are due to rounding.

The base size was 300 for large companies and 450 for small companies. Other reduced
bases have been noted throughout the report.
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Terminology

This report uses the following terminology:
A Small company: 10 to 499 employees

A Large company: 500 or more employees
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Profile of Companies

N=750 N=750

Title (mentions 1% or greater are shown) Industry (mentions 1% or greater are shown)
GENERAL (NET) 56% Professional services including finance, 33
Office Manager 10% legal, engineering, and healthcare ‘
E'c')enst'r‘zﬁlgtr ggﬁ Manufacturing 20%
Accountant/Accounts Manager 5% ﬁervi_ce industries such as retail trade, 16%
owner 5% osp|tal|ty, or _admmlstranon _
Administrator/Administrative Manager 4%  Agriculture, mining or construction 10%
Finance Manager/Director 3% Transportation, communications, atilities 4%
Vice President Zg/c Distributor 204
gfhner%'. magag(_eé ; i %Of Software company 2%
Mar?az elfe resident mentions 20/E Community/Social Services 2%
CEO 9 104 Property/Housing/Real estate 1%
CEO/Chairman 1% Church/ReIigious organizations 1%
Operations Manager 1%  Marketing 1%
Business Manager 1%  Sales 1%
All other manager mentions 2% Insurance 1%
All other director mentions 1% Healthcare 1%
All other assistant mentions 1% Printing/Publishing (newspaper,etc.) 1%
HUMAN RESOURCE (NET) 41% Some Other business 2%
Director of HR 15% East 19%
Human Resources Manager % . 0
Benefits Manager 6% Midwest 33%
Human Resource Generalist 1% South 29%
Payroll Manager/Supervisor 1% West 19%
Human Resource 1% o
Human Resource Administrator 1% NonU.S. State 0%
Benefits Coordinator 1%

Benefits Analyst/Specialist 1%

HR Coordinator 1%

Senior Benefits Analyst/Specialist 1%

Vice President of Human Resources 1%

Compensation and Benefits Manager 1%

Director of Compensation and Benefit 1%

Benefits Administrator 1%

Director of Benefits 1%
Other 3%

Revenue

Less than $500,000

$500,000 to $999,999

$1 million to less than $5 million
$5 million to less than $10 million
$10 million to less than $50 million

$50 million to less than $200 million
$200 million to less than $500 million

$500 million to less than $1 billion
$1 billion or more
52y Qi

N=750

3%
6%
33%
12%
™%
2%
2%
1%
2%

1y26kwSTdza S R1%

MEAN (in millions) $66.9
MEDIAN (in millions) $2.5
Number of Fullitime Employees
10499 NET 92%
1099 SUBNET 86%
10to 24 60%
25 to 99 26%
100 to 499 6%
500+ NET 8%
500 to 999 3%
Over 1,000 6%
MEAN 120.6
MEDIAN 15.9
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Executive Summary

In the aftermath of what is commonly referred to as the Great Recessidme 14" Annual
Transamerica Retirement Surewxe)y . orklse empployee
expectations, employee benefit offerings, and perceptions of retirement preparedness among
their employees.

Positive Employer Indicators in the Aftermath of the Great Recession

Fiftyfone percent of employers expect that thei
the next 12 months while only 8 percent expect their situation to worséndespite somewhat
mixed views of whether the economy will improve or not.

In 2013, fewer employers implemented painful cost cutting measures compared to previous
years. This yearo6s survey found that 65 per
when asked about cost cutting measures. Only 24 percent indicated that they had

implemented layoffs or downsizing in 2013 compared to 48 percent at the height of the
recession in 2009/2010. This trend is consistent for both large and small companies.

On an even brighter note, in 2013, six in 10 employers (61 percent) said they had hired
additional employees in the past 12 months, including 77 percent of large companies and 60
percent of small companies.
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Executive Summary

The Importance of Employer Benefits

Thevast majority of employers believe that health insurance (98 percent), 401(k)s and other
employeefunded plans (84 percent), disability insurance (78 percent) and life insurance (75

percent) are viewed by their employees as importabénefits. Largecompanies are somewhat

more likelythan smallcompanies to believe that their employees view 401(k) or similar plans,
disability insurance, and life insurance as important benefits.

Among employers who offer a 401(k) or similar plan, 80 percent believe that their plan is
important for attracting and retaining employees. Large companies (93 percent) are more
likely than small companies (78 percent) to share this sentiment.

Empl oyersd Health and Wel fare Benefit Offer

Health insurance (93 percent), life insurance (74 percent), and disability insurance (74
percent) continue to be among the most common benefits offered by employers (excluding
retirement benefits). Large companies are more likely to offer benefits compared to small
companies:

A Health insurance: 100 percent of large companies, 92 percent of small companies
A Life Insurance: 100 percent of large companies, 72 percent of small companies
A Disability Insurance: 97 percent of large companies, 71 percent of small companies
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Executive Summary

The Current State of Retirement Benefit Offerings

Nearly three out of four employers (74 percent) offer an employee skihded retirement plan
in 2013, including 62 percent whosponsora 401(k) plan and 16 percent who sponsor some
other form of employedunded plan such as a SIMPLE or SB®¥inetyfive percent of large
companies offer a 401(k) or similar plan compared to 72 percent of smalbmpanies.

Amongemployers who do not currently offer a 401(k) or similar plan, only 22 percent said that
they are |i kely to do so in the futThermest i nc
frequently cited reason: 64 percent said they were concerned about costtowever, nearly
one-third of them (32 percent)said they would be likely to consider joining a multiple employer
plan (MEP) provided by a vendor who handles many of the fiduciary and administrative duties
at a reasonablecost.

Only 16percent of employerssponsor a companyfunded defined benefit pension plan. Large
companies (31 percent) are twice as likely as small companies (15 percent) to sponsor a
defined benefitplan.

Regarding the status of defined benefit planghe majority of plan sponsors (74 percent)
indicate their plan is opento all employees, 13percentsaid their planis frozen to new
employees,and 12 percentindicate some other distinction/limitation. Further, the vast
majority (86 percent) are not considering a conversion of their plan to a cash balance plan.
Note: Nine percentof large companiessaid that they have already converted their plans to

cash balance plans.
P
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Executive Summary

401(K) Features and Services Offered
Matching Contributions

The vast majority of companies (72 percenthat offer a 401(k) or similar planoffer matching
contributions as part of theiplans. Large companieg86 percent) are morelikely than small
companies (70 percent}o offer matchingcontributions.

Despitewidespread news reports to theontrary, most plan sponsors didnot make changes to
the match during the recessionin 2013, among the 15 percent of companies who said they
had decreased or suspended theimatch during the recession, nearly half (7 percenspid

that they have reinstated it.

Automatic Enrollment and Escalation Features

Twentytwo percent of401(k) plan sponsorsautomaticallyenroll new employees irthe plan. Of
note, largecompanies (43 percent) are more than twice as likely than small companies (19
percent)to automatically enroll. Thanedian deferral rate for those automatically enrolled i3
percent of annual salary

Of the plan sponsors who automatically enroll employees, 31 percent automaticallgrease
participantods contributions annually.

Thevast majority (92 percentyplan sponsors indicatethat the default investment satisfies the
Department of Labor 6s r asa@QualfiediDefault Isvestment be r e

Alternative (QDIA).
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Executive Summary

401(k) Features and Service®ffered (continued)

Most companies (80 percent) who currently do not automatically enroll their employees do not
plan to do so in thefuture. The main reasons cited among large companies are cost (20
percent) and administrative complexity (21 percent). Among small companies, the main
reason i s that t hrateisalrgady&ighGXSperpeaty. t i ci pati on

Roth 401(k) Feature

Thirtyeight percent of plan sponsors offer the Roth 401(k) feature as part of their plan. Large
companies(50 percent) aremore likely to have adopted the Roth 401(k) option compared to
small companies (36 percent).

Most employers (71 percent) who currently do not offer a Roth 401(k) do not plan to do so in
the future (2013). A perceived lackof interest among employees is the most frequently cited
main reason among large companies (29 percent) and small companies (38 percent) for not
planning to offer Roth 401(k. However, many large companies (28 percent) also frequently
cite concerns about administrativecomplexity.

Investment Guidance and Advice

Twothirds of employers (66 percent), both large and small companies, who offer an employee
funded plan also offer investment guidance to their employees.

Seventyeight percent of those who do not offer investment guidance or advice do not plan to

do so in the future

FOR RETIREMENT STUDIES® 1



Executive Summary

401(K) Features and Services Offered (continued)

Amongplan sponsors who do not plan to offer investment guidance/advice in the future, the
most frequently cited reason is potential liability (37 percentNotably, largecompanies (68
percent) are twice as likely as small companies (34 percent) to cite potentialbility.

Hybrid Funds as Investment Options

Most plan sponsors (51percent)include hybrid funds (e.g., target maturity, lifecycleyr
strategical | ocati on funds) among their plansd in
percent) are more likely tanclude thesetypes of fundsthan smallcompanies (47 percent).

Of those that include hybrid funds as plan investments, the vast majority of plan sponsors (86
percent) indicate that participants are using them to some extent. Otf@ard (33 percent) of
large companiessaid that hybrid funds are widely used among all participants

Educational Offerings

Online educational tools and resources are widely offered by 401(k) plan sponsors to their
employees: 73percent of plan sponsoroffer them, including95 percent of large companies
and 71 percent of small companies.

Sixtythree percent of plan sponsors offer on@n-one counseling, and 60 percent offer group
meetings, workshops, and seminars. Sixgne percent still provide printed brochures and
flyers that are sent in the mail.

BRCWALNYIIN(O7Y CENTER
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Executive Summary

401(K) Features and Services Offered (continued)

Transition Assistance Retiring Employees

Fewplan sponsors offer financial counseling (39 percent), pretirement seminars (22
percent), or an income annuity as a payout option (22 percegrdas transition assistance for
retiring employees.

Allowingterminated participants to leave money in the plan (74 percent) and providing
information on the distribution options available (67 percent) are the most common forms of
assistanceoffered by plan sponsors.

In contrast, it should be noted that the majority78 percent) of companies who do not sponsor
a 401(k) plan do 6not hi ngadintdrairerneatl p t hei r en

Only 23 percent of employers, including those who offer a retirement plan and those who do
not, provide information about Social Security and Medicare benefits to employees as part of
retirement planning education. Large companies (38 percent) continue to be more likely than
small companies (22 percent) to provide this information

Empl oyersdé Management of Their 401(k) Pl ans
Ninety-seven percent of plan sponsors agrethat they are satisfied with their retirement plan

provider, i ncl udi ngagrées Opeacgert awdosmmat it ocglr
levels of satisfaction.
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Executive Summary

Employer® Management Bldns (dohtieued) 401 ( k)

Threeout of four (75 percent)plan sponsors usethe services of an outsideadvisor, including
72 percent of large companies and 75 percent of small companies.

Although thepercentage of large and small companies who use an advisor is similar, the types
of advisors used are somewhat different. More small companies (72 percent) rely on financial
planners/brokers than large companieq59 percent). More large companies28 percent) use
other benefits consultants compared to small companies (12 percent

Themajority of plan sponsors haveot made changes to their plan in the past twelve months
(83 percent). Of the 17 percent who did make changes, more largempanies (24percent)
made changes comparedo small companies (16 percent The most frequently cited change
was to investment options/fund choices (73 percent), including 66 percent among large
companies and 74 percent among small companies.

Sixtyseven percent of plan sponsors reevaluateetirement benefits at leastonce a year,
including 87 percent among large companies and 66 percent among small companies.

BRCWALNYIIN(O7Y CENTER
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Executive Summary

Employer® Management Bldns (dohtieued) 401 ( k)

Sincet he De par t mdamptementhtionobfdedisclésare regulationghat wentinto
effect in 2012, 43 percent of plan sponsors have already reevaluated their retirement plans
fees and expenses and another 23 percent plan to dso in the future, including:
A Sixtytwo percent of large companiesvho havealready reevaluated fees and.9
percent plan to doso.
A Forty percent of small companies who have already reevaluated fees and 24 percent
plan to do so.

A sizeable majority (71 percent) of empl oye
employee benefitsincluding retirement benefits in light of health care reform. About half of
| arge companies (48 percent) and 37 doea cent

Only 31percentof plan sponsors havesurveyed their employees about retirement plan
benefits in the last twelve months.

E mp | o Reeceptiods of Retirement Readiness Among Their Employees

The majority of employers (60 percent) are confident that their employees will achieve a
comfortable |Iifestyle in retirement; howéve
Fewer small companies (60 percent) confident than large companies (65 percent) that their
employees will achieve a comfortable lifestyle in retirement.

BRCWALNYIIN(O7Y CENTER
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Executive Summary

Employer®&Perceptions of Retirement Readiness Among Their Employees (continued)

The majority of employers (60 percent) are confident that their employees will achieve a
comfortable |Iifestyle in retirement; howéve
Fewer small companies (60 percent) confident than large companies (65 percent) that their
employees will achieve a comfortable lifestyle in retirement.

Seventytwo percent of employers agree most of their employees could work until age 65 and
still not save enough to meet their retirementeeds, including 77 percent of large companies
and 72 percent of small companies.

The vast majority (80 percent) of employers agree their employees do not know as much as
they should about retiremeninvesting, including 89 percent of large companies and 80
percent of small companies.

Most employers (74 percentagree that their employees would prefer to rely on an outside
expert to monitor and manage their retiremengavings, including 80 percent of large
companies and 74 percent of small companies.

Fortythree percent of employers agree that their employees would like to receive more
information and advice from them about how to reach their retiremegbals.Large companies
(60 percent) are much more likely to share this view than smalbmpanies (42 percen}. As

an important point of comparison, thel4™" Annual Transamerica Retirement Survey of
America Workerdound that 60 percent of workers would like to receive this type of assistance

from their employers.
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Detailed Findings

A Economic Expectations

A The Importance of Employee Benefits

A Benefit Offerings including Retirement Benefits
A 401(k) Plan Features and Services Offered

A 401(k) Plan Management
AEmpl oyersé6 Perceptions of Retirement Readi
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Employer Economic Expectations

Employers generally expect the economy to stay the same with fewer who think it will get better
compared to last yearIn contrast, half ofemployersexpect their company's financial situation

to get better.

In the next 12 months, they expect
the U.S. economyo: (%)

48

In the next 12 months, they expedheir

O2YLJ veéeQa

TAVd: @DAFt  &Add

B Get Better

m Stay the Same
m Get Worse

m Not sure

Survey
Qa3 (N=750)
QmH (N=750)
Qmm (N=743
Q x @ MM=607)
Q x Y (=599

45
42 40 39
43
34 39 38 32
20 18 19 21
10
3 2 4 2 2
e —— _—
13 12 11 '09/'10 '08/'09

BASETOTAL RESPONDENTS
Q1400. In the next 12 months, do you expect the U.S. economy to:
vmMmnap® Ly GKS ySEG MH Y2y(iK&asz R2

g2dz SELISOI

B2dzNJ O2YLI yeQa TFAYIYyOAL S

'08/'09

11 '09/'10
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Fewer Employers Implemented Cost Cutting Measures

In 2013, compared to preceding years, fewer employers indicated that they had implemented
cost cutting measures in the past 12 months such as layoffs or downsizing (24 percent),
frozen salaries (17 percent), eliminated bonuses (9 percent), or reductions in employee
benefits (4 percent). Sixty i ve percent said 6none of the

Total Small Companies Large Companies

Layoffs or downsizing
Frozen salaries

Eliminated bonuses

Reduced or eliminated
non-retirement benefits

Reduced oeliminated
retirement benefits

None of the above

BASE: TOTAL RESPONDHNTS Q 1y KNQSDEQ 1 ¢ KNR6OH) Q MNE743) Q22 (N=750)Q23 (N=750) Small Companie) n y KN2206),
Q1 o KN20B)Q MNE444) Q2 (N=450) 23 (N=450) Large Companie€ 1 y KN230BQ /1 th KN2301)Q MN=299) A2 (N=300) A3 (N=300) TRANSAMERICA [@3g¥3
Q1410. Has your company implemented any of the following measures in the last 12 months? Choose ALL that apply. FOR RETIREMENT STUDIES®



More Employers Implemented Positive Measures

In 2013, compared to preceding years, more employers reported that they had increased
salaries (67 percent), hired additional employees (61 percent), and added or increased
bonuses (22 percent) in the past 12 months.

Total Small Companies Large Companies

Increased salaries

Hired additional employees

Added or increased bonuses

Added orenhanced
non-retirement benefits

Added or enhanced
retirement benefits

None of the above

BASE: TOTAL RESPONDHNTS Q n ¢ KN26OH) Q MN=743) Q2 (N=750)Q3 (N=750);Small Companie 11 ¢ KNZ300)Q MNF444) Q2 (N=450),
Q3 (N=450) Large Companie€ /1  KN230T)Q MN=299)A2 (N=300)23 (N=300) TRANSAMERICA [@3g¥3
Q1411. Has your company implemented any of the following positive measures over the last 12 months? FOR RETIREMENT STUDIES®



Detailed Findings

A Economic Expectations

A The Importance of Employee Benefits

A Benefit Offerings including Retirement Benefits
A 401(k) Plan Features and Services Offered

A 401(k) Plan Management
AEmpl oyersé6 Perceptions of Retirement Readi
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The Importance of Employee Benefits

The vast majority of employerbelieve thathealth insurance (98 percent), 401(k)sand other
employeefunded plans (84 percent),disability insurance(78 percent) andlife insurance (75
percent)are viewed by their employees as important benefits. Nearly tirards of employers
(65 percent) believetheir employeesview defined benefit pensiorplans as animportant

benefit.
c NOT IMPORTANT IMPORTANTB

Not at all important '~ Not too important Somewhat important y Very important
y P P y P y very imp Not sure/Refused

Health insurance 2% 12 98% <1%
401(Kk) or other employeeself funded I
: : 15% |4 11 84% 1%

plans including SIMPLE and SEP plal ° ° °
Disability insurance 21% l 15 78% 1%
Life insurance 23% l 17 75% 2%
Companyfunded defined benefit 31% - 16 4%
pension plan

3%

Cancer Insurance 55% - 34
Critical lllness Insurance 57% - 36
LongTerm Care Insurance 57% - 33

3%

3%

Fb23S (KSaS OK2A0S8Sa ¢SNB I RRSR Ay Qmo 21| @S
BASE: TOTAL RESPONDENTS0) TRANSAMERICA [@3\g§3
VpHA® 52 &2dz GKAYy]l @2dzNJ O2YLIl yeQa SyLiz28SSa asSS (KAa at8lyifpstai? & OSNE A VFIIRNREDVIREMAEARY ST D UE SA Y2I_3J2




The Importance of Employee Benefits

Large companies are somewhat more likely than those at small companies to believe that
their employees view 401(k) or similar plans, disability insurance, and life insurance as
important benefits.

Top 2 Box Importance
(Very/Somewhat) (%)

Small Companies Large Companies

Health insurance

I
§§
%%
:

401(k) or other employeeself funded
plans including SIMPLE and SEP plar |38/

Disability insurance

Life insurance

Companyfunded defined benefit .
pension plan 38/
Cancer Insurance

Critical lllness Insurance

LongTerm Care Insurance

Fb2iS (kKS&aS OK2A0Sa 6SNB FRRSR Ay Qmo 2| @S

BASE: TOTAL RESPONDEMTE Companie2 n y KN220Q n dh KNQIDG) Q MINF444) Q MIN=450)Q M=450);

LargeCompaniesQ 11 y KN230Q /1 b KN23D1)Q MNE299)Q MN=300)Q MN=300) BRIV 1N (Y CENTER

vpHnd® 52 @2dz GKAY] @2dz2NJ O02YLIl yeQa SyLifz2eSSa aSS d(KAa at@lyifpdrit? & OSNE A FIGRNRETVIREMERY STEDUESA Y LI2
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The Importance of Health Insurance

Nearly all employers (98 percent) believe that their employees view healisuranceas an
important benefit. Almost ninanten( 89 percent) believe It 1 s
(2013).

& NOT IMPORTANT IMPORTANE

m Not at all important = Not too important m Somewhat important = Very important Not sure/Refused

<
1% 92 99%
2008/09 (v=56) ° I_ i 8

2011 (N=743) 1%

2009/10 (N=601) 2% ]«

BASE: TOTAL RESPONDENTS WA IN(®:Y CENTER

vpHnd® 52 @2dz GKAY] @e2dz2NJ O02YLIl yeQa SyLfz2eSSa aSS d(KAa atllyifpdrit? & OSNE A FIGRNRETVIREMERY STEDUESA Y LI2
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The Importance of Health Insurance

The overwhelming majority of both large companies (100 percent) and small companies (97
percent) believe that their employees view health insurance as an important ben¢#013).

Small Companies Large Companies
'13 88 '13 97
_ 12 92 Important 12 98 Important
Very important 11 90 o 99
'09/'10 91 QmoY ¢ 72°09/10 97 Q m d00%
'08/'09 91 Qn 89% '08/'09 98 Q m #00%
Q m 89% Q m W00%
'13 9 Q K @ MOBW 13| 2 Q K @ M00Yo
12 87 Q X NN 12§ 2 Q xQ MgOYo
Somewhat important '11 10 X2 198 11| 1
'09/10 § 6 '09/10 | 3
'08/'09 8 '08/'09
13 | 2 13 | <1
. 121 <1 Not Important 121 <1 Not Important
Not too important 11| 0 11
'09/10 | 2 Qmo3% '09/'10 Qs: <1
‘0809 | 1 QM H1% '08/'09 QMHY -
Q M M1% QmwmY<l
1311 Qxd@m AW 13 | <1 @ pk QM A Y
12| 0 Q K0 n N 12 @y kQnpy
Not at all important 11| 1 '11
'09/'10 '09/'10
'08/'09 | 0 '08/'09

BASE: TOTAL RESPONDEYTE Companieén Yok MAZP6)Q n ¢ KNQRIOD)Q MNF444, QO MN=450  (Nm4&0) ;

Large Companié&n Y0k @IA3G0)Q /1 d KN2301)Q MNE299)Q MN=300)< MN=300) BRIV 1N (Y CENTER

vpHnd® 52 @2dz GKAY] @2dz2NJ O02YLIl yeQa SyLifz2eSSa aSS (KAa at@lyifpdrit? & OSNE A FIGRNRETVIREMERY STEDUESA Y L2
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The Importance of 401(k) or Similar Plans

The vast majority of employers (84 percent) believe their employees view a 401(k) or similar
plan as an important employee benefit. This trend has remained strong over the past five

years (2013).

& NOT IMPORTAN

= Not at all important  Not too important

2013 (N=750) 15% g 11

2012 (N=750) 120 A g
2011 (N=743) 12% f 8
2009/10 (N=601) 18% H 12

2008/09 (N=596) 17% H 12

BASE: TOTAL RESPONDENTS

IMPORTANB

= Somewhat important = Very important

I
= - B
- B
=1 . -
- B

VPpHAN® 52 82dz GKAY] 82dNJ O2YLIl yeQa SyLX2eS8S8Sa asSS GKAa at@lyifpdriai? | & OSNE

Not sure/Refused

1%

1%

2%

<1%

2%
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The Importanceof 401(k) or Similar Plans

Large companies (96 percent) are more likely to believe that their employees view 401(k) or
similar plans as an important benefit compared to small companies (83 percent) (2013). This
trend has remained steady for the past five years.

Small Companies Large Companies
Important
Very important Important
Q ™M 096%
{2 B3% Q M HOS%
€ 85% Q M MO6%
S0 Qn K Q5 Y
Somewhat important Qn dk & N Y Qny Kk Q%M Y
Qny K% p Y
13 § 3
Not too important Not Important ﬁ g Not Important
'09/10 | 2
Qn ©6% 0809 | 2 Qmo 4%
Qm ad3% QMH 3%
Q™ 14 ig % Qmm 3%
Not at all important Qn ok 2% n | 11| 1 Qn dk 3%6N Y
Qny kZ0% '09/10 | 1 Qny k Q3% Y
'08/'09
13|10
12 | 2
Not sure/Refused 11| 1
09/10 | 1
08/'09 | 1

BASE: TOTAL RESPONDENTA Companieén Yok @A296)Q n ¢ KN2300) Q1 (N=444) Q2 (N=450) Q3 (N=450); TSN N CENTER

Large Companieén Yk @IAa3M0)Q n ¢ KNRIDH) QA1 (N=299)Q22 (N=300)Q23(N=300)
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The Importance of 401(k)s for Attracting and Retaining Talent

Among employers who currently offer a 401(k) or similar plan, the vast majority (80 percent)
believe that it is important for attracting and retaining employees (2013).

& NOT IMPORTANT IMPORTANTB

m Not at all important ~ Not too important = Somewhat important = Very important
Not sure/Refused

2012 (N=661) 17%| 14 - 82% 1%
2009/10 (N=533) 11% I 7 - 89%
2008/09 (N=526) 21%* 19 - 79% <1%

BASE: OFFERS 401(k) PLAN OR OTHERISEED PLAN FRGWAYNY 13 (0.4 CENTER
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The Importanceof 401(k)s for Attracting and Retaining Talent

Among companies who offer a 401(k) or similar plan, large companies are more likely to
consider the plan important for attracting and retaining employees compared to small
companies. This trend has remained consistent for the past five years. In 2013, 93 percent of
large companies believe so compared to 78 percent of small companies.

Small Companies Large Companies
13 4 13 54
i 12 338 Important 12 50 Important
Very important 11 43 11 62
'09/'10 50 W3: 78% '09/'10 61 W3: 93%
08/'09 31 T A 08/'09 57 Q M HOY%
13 24 W M 88% 13 39 QM M7%
E W v
Somewhat important '11 §40 W ok & I 11 35 N1 K e
'09/'10 38 Wny k%)Y  '09/10 35 Yny Kk Q5%p Y
'08/'09 45 '08/'09 38
HE= g BEs
i '11 12 Not Important 11 El Not Important
Not too important 0910 8 P 09/10 b4
'08/'09 22 W3: 22% '08/'09 | 3 QMo Y%
13 m5 WM a8% 13 | 1 QMH Y%
) 12 .3 Y 5% 1211 QN M 3%
Not at all important ,09/,11& 3 Wn ok 2% n Y .09/.%% 0 Wn pk 4%n VY
'08/'09 || 2 Yny k2% )Y '08/'09 | 1 Yny kK Mg Y
13 | <1 13 | <1
iy i1 4
|
Not sure/Refused 09/'10 09/10 | o
08/09 | 0 08/'09
BASE: OFFERS 401(k) PLAN OR OTHERISEED PLAEmall Companie n ®KN=248)Q n @OKN=256)Q 1 (N=364)Q2 (N=380) 23 (N=356);
Large Companie€2 1 @IKN=278)Q 1 @OKN=277)Q1(N=281)Q2 (N=281) 3 (N=285 TRANSAMERICA [@3\gy¥31
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The Importance of 401(k) Matching Contributions

Thevast majority (79 percent) otompanies who offer an employe&unded plan indicatethat
matching contributions are important to theiemployees (2013).

2013 (N=641)

2012 (N=661)

2011 (N=645)

2009/10 (N=533)

2008/09 (N=526)

m Not at all important

BASE: OFFERS 401(k) PLAN OR OTHERISBED PLAN

& NOT IMPORTANT IMPORTANTB
Not too important = Somewhat important = Very important

o | I~
. B
o o I -
o - I

Q660. How important is it to your employees that their company provides a matching contribution in their retirement s&aifgs p

Not sure/Refused

3%
3%
3%
2%

3%
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The Importance of Matching Contributions

Large companies continue to be more likely than small companies to indicate that matching
contributions are o0Ver Yy Ink0i3) B pdrcam df largetcampdniese i r
believe so compared to 77 percent of small companies.

Small Companies Large Companies
13 Important 13 i Important
1 : i ) .
Very important P Q™ @79 nan Q™ 84%
09/'10 6 09/"10
'08/'09 3 Qwm 84% '08/'09 4 A Q™M 80%
. 12 Yn ok &%n Y 12 Yn kDB Y
Somewhat important 11 11
what imp '09/10 Wny k&%l 0orig Wny k9Bl
'08/'09 . '08/'09
%% Not Important 5 Not Important
Not too important 11 11
p '09/'10 Q m a@0% '09/'10 QM 0dY%
'08/'09 Qwm Aa3% '08/'09 QM H8Y
13 W1: 14% 13 Wl 7%
. 12 W bk Qlfoa Y 12 Wn gk ®%n Y
Not at all important 11 11
'mp '09/10 Wny k B% Y '09/10 Wnyk G% Y
'08/'09 '08/'09
13 13
Not sure/Refused 11 11
'09/'10 '09/'10
'08/'09 '08/'09
BASE: OFFERS 401(k) PLAN OR OTHERISBED PLAMall Companie 1 y KN22M&)Q n th KN2256) Q1 (N=364) 12 (N=380) A3 (N=356);
Large Companie€2 n y KNQRZ7&Q n d KNRAT7) Q1 (N=281)Q22 (N=281)Q23(N=285) BRIV 1N (Y CENTER
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The Importance of Defined Benefit Pension Plans

The majority ofemployers (65 percent) believe that their employees view compafunded
defined benefit plans as an important benefit (2013).

NOT IMPORTANT IMPORTANT

= Not at all important  Not too important = Somewhat important = Very important

Not sure/Refused

2013 (N=750) 3% el 10 - 65% 4%
2012 (N=750) 28% VA 16 - 65% 8%
2011 (N=743) 28% p¥A 16 - 65% 7%
2009/10 (N=601) 34% il 18 - 58% 8%
2008/09 (N=596) 27% BEN 16 - 63% 10%

BASE: TOTAL RESPONDENTS WA IN(®:Y CENTER
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The Importance of Defined Benefit Pension Plans

Large companies and small companies (both 65 percent) share similar beliefs that their
employees value a defined benefit plan as an important benefit (2013).

Very important

Somewhat important

Not too important

Not at all important

Not sure/Refused

BASE: TOTAL RESPONDENTA Companie n1 y KN2206)Q 1 ¢ KN2300) Q1 (N=444) Q2 (N=450) Q3 (N=450);

'13

'12

'11
'09/'10
'08/'09

'13

12

11
'09/'10
'08/'09

'13

12

11
'09/'10
'08/'09

'13

12

11
'09/'10
'08/'09

'08/'09

Small Companies

Important

Qm 65%
Qm 64%
Qwm @4%
Q /X @ MBAW
Q X \Q N6y

'13

'12

'11
'09/'10
'08/'09

'13
12
11

Large Companies

Important

Q M 065%
QM H79%
QM M79%
QK M72%
Q K YQ n 6p%

Not Important

QmB61%
Qn 28%
QN 29%
Q K ¢ MBEN
Q K \Q 1289

Large Companie€2 n y KN30PQ n dh KNRIDD) A1 (N=299)Q22 (N=300)Q23(N=300)

vpHnd® 52 @2dz (KAY]

g2dzNJ O2YLI yeéQa

SyLif 2eS8Sa

'09/'10
'08/'09

'13

12

11
'09/'10
'08/'09

'13

12

11
'09/'10
'08/'09

Not Important

Qn 029%
Q M H25%
QM M28%
QK@ m21%

Q xyYQ n 2%
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Detailed Findings

A Economic Expectations

A The Importance of Employee Benefits

A Benefit Offerings including Retirement Benefits
A 401(k) Plan Features and Services Offered

A 401(k) Plan Management
AEmpl oyersé6 Perceptions of Retirement Readi
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Health and Voluntary Benefit Offerings

In 2013, health insurance (93 percent), life insurance (74 percentand disability insurance
(74 percent) continue to be among the most common benefits offered by employers (excluding
retirement benefits).

2013 2012 2011 2009/10 2008/09
(N=750) (N=750) (N=743) (N=601) (N=596)
Health Insurance . EE P 96 96 N o7 97
Life Insurance s - P s0 78 B ss 79
Disability Insurance s 2 s 74 70 s 4 69
Cancer Insurance* - 32 - 30 NA NA NA
Critical lllness Insurance* - 29 - 25 NA NA NA
LongTerm Care Insurance B 22 B 21 18 B 20 22
None of these I 6 | 3 3 | 3 3
Not sure/Refused <1 0 <1 0 0

b23S (KS&aS OK2A08a 6SNB | RRSR A 0 2 | g8
EASE: TOTAL RESPONDENTS “f y Wmo FRGWAYNY 13 (0.4 CENTER
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Health and Voluntary Benefit Offerings

Large companies are more likely than small companies to offer health insurance, life
insurance, disability insurance, and other neretirement benefits to their employees.

Small Companies Large Companies
92 :
Health Insurance . 9522 . g igg
83 96’ 83
100
Life Insurance 09/ 09/ %3
88 83 88 8
Disability Insurance . iy g
8 0 gé’s

Cancer Insurance*

Critical lliness Insurance*

LongTerm Care Insurance

None of these

Not sure/Refused

cam NAcam NANca b NANCCa™ VARca B NANca™ VA N ANe e Vi)

Fb23iS (KS&S OK2A0Sa 4SNB I RRSR Ay Wmo 21| @S

BASE: TOTAL RESPONDEWTE Companiesd8k Q (NgR96)Q n dh KN@30G) Q1 (N=444) 2 (N=450)Q3 (N=450); -
Large Companie$ /x YQ (Ngd800)Q n ¢ KNR3D1) Q21 (N=299)Q22 (N=300)23(N=300 . TRANSAMERICA [@S\By3
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Retirement Benefits Offered

Nearly three out of four employers (74 percent) offer an employee skihded retirement plan

in 2013, including 62 percent who sponsored a 401(k) plan and 16 percent who sponsor
some other form of employedunded plan such as a SIMPLE or SEP. Only 16 percent sponsor
a companyfunded defined benefit pension plan.

2013
(N=750)

Any employee sefunded plan (NET)

Employeefunded 401(k) plan

Other employee selfunded, such as
SIMPLE, SEP, or other plans not 401(k)s

Companyfunded defined benefit pension
plan

Separate retirement program for select
executives or senior management

None of these

BASE: TOTAL RESPONDENTS

B
B -
T
]
| -

.23

2012
(N=750)

Q530. Which of the following retirement benefits does your company 2f#1OOSE ALL THAT APPLY.

2011
(N=743)

15

20

17

78

69

2009/10
(N=601)

2008/09
(N=596)

RN 1N (02 CENTER
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Retirement Benefit Offerings

Among the 74 percent of employers who sponsor a 401(k) or similar plan in 2013, there is a
wide disparity by company size. Ninefive percent of large companies offer a 401(k) or similar
plan compared to 72 percent of small companies. Large companies (31 percent) are twice as
likely as small companies (15 percent) to sponsor a defined benefit plan.

Small Companies Large Companies

Any employee self Any employee self
funded plan(NET) 3 funded plan(NET)
‘12

Employeefunded 401(k) plan QmG2% ,09/,'1101

QN 80% '08/'09
Q N V6% 13
Q /K R MBA%Y 12
Q xYQ n762¥ | '09/10

Qn 85%
QN 84%
Q n 94%
Q x @ MORWY
Q X yQ nogy

Other employee seHunded plan, such as
SIMPLE, SEP, or other plans not 401(k)s

Separate retirement program foselect
executivesor senior management

Not sure/Refused

None of these

BASE: TOTAL RESPONDBASESMall Companie) 1y KN2206)Q n b KN2300) 21 (N=444)Q2 (N=450)Q3 (N=450);

Large Companief2 n y KN30PQ n dp KNRIDD) A1 (N=299, 22 (N=300)Q23(N=300) BRIV 1N (Y CENTER
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NonSponsors: Few Plan to Offer a 401(k) Plan in the Future

Among employers who do not currently offer a 401(k) or similar plan, only 22 percent said that
they are |likely to do so in the Ilkayf(201B)e, i nc

NOT LIKELYi LIKELY

= Not at all likely Not too likely m Somewhat likely = Very likely Not sure/Refused
2013 (N=109) 0
2012 (N=89) 7%
76% 56 20 16%
2008/09 (N=70) 59% 16 .E 26% 14%
BASE: DOES NOT OFFER 401(k) NOR OTHER SELF FUNDED PLAN
Q600. How likely is your company to begin offering an empldyaded retirement plan package like a 401(K) to its TRANSAMERICA [@S\By3

employees in the next two year®Wouldyou say very likely, somewhat likely, not too likely, or not at all likely? FOR RETIREMENT STUDIES®



NonSponsors Few Plan to Offer a 401(k) Plan in the Future

In 2013, the percentage of norsponsors who plan to offer a 401(k) plan in the future is
similar among small companies (22 perceftand large companies (20 percent however, 20

percent compani es

companies.

Verylikely

Somewhatlikely

Not too likely

Not at alllikely

Not sure/Refused

of

arge

Small Companies

Q /X @ MLAYY
Q X Q 26PN

Qmwm 82%
Qwn #7%
Q n 21%

Not Likely

QN 31%
QN 7%
Q nm Wi5%
Q x @ MBA%Y
Q K \Q 66y

ar e

Large Companies

overy

Q x @ M3B8%
Q xYQ n 3%

Qn 020%
QM HIM%
QMM 8%

BASEDOES NOT OFFER 401(k) NOR OTHER SELF FUNSERIPCANpanie€) 11 y KN24BJR 1 b KN244)Q2 1 (N=80) 22 (N=70) Q3 (N=94);

Large Companie 1 y KN222thQ 11 o KN2a%) A1 (N=18%),02 (N=19%),03 (N=15%)

Q600. How likely is your company to begin offering an empldyeded retirement plan package like a 401(k) to its
employees in the next two years? Would you say very likely, somewhat likely, not too likely, or not at all likely?

*Small base size

Not Likely

Q N 062%
QM H/%¥%
QM M78%
Q x @ m58%
Q xYQ n 5%
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NonSponsorsodo Reasons for Not F

Among employers who do not sponsor a 401(k) plan and who do not plan to do so in the next
two years, the most frequently cited reason in 2013 was concerns about cost. Concerns about
cost have steadily increased from 28 percent in 2008/09 to up to 64 percent in 2013.

Reasons for such a dramatic increase can be attributed to firms continuing to feel financial
pressures from the economic downturn as well as the intense media attention surrounding
401(k) fees.

2013 2012 2011 2009/10 2008/09
(N=77) (N=64) (N=74) (N=50) (N=39)
Concerned about cost I o . 5 43 [ 33 28
Company is not big enough I 26 I s 37 B 24 21
Company encountering difficult business conditions B s e 3 47 e s o4
Company or management not interested B s I 37 39 B 31 47
Employees not interested Bl 24 e o1 43 e 24 13
Concerned about fiduciary liability Bl 2 e 31 24 1 3
Concerned about administrative complexity and
amount of work involved B 22 B 23 22 1 11
Already have/Satisfied with current plan B e 27 18 B 28 35
Union based I s
Work in a not for profit organization | 2 B 16 11 B s 12
Some other reason I 5 0 0 0 0
*responses less than 5% are not shown
BASE: NOT LIKELY TO OFFER 401(K) IN NEXT 2 YEARS TRANSAMERICA [@3g¥3

Q610. Why is your company not likely to offer a plan in the next two y&aOSELL THAT APPLY. FOR RETIREMENT STUDIES®



NonS p o n sMwore kikely to Consider a Multiple Employer Plan

Nearly one in three employers who do not offer a 401(k) plé82 percent) said they would be
likely to consider joining a multiple employer plan (MEP) provided by a vendor who handles
many of the fiduciary and administrative duties at a reasonable cdstompared to only 22
percent who said they are likely to establish a 401(k) plan (2013, please refer to page 40).

Among Employers Wh®o NotOffer 401(k) or Other Self Funded Plan

Total Small Companies Large Companies
_ 13 I 7 7 13 I 7 7 13 6 7
Verylikely 12 6 Likely 12 7 Likely 1210 Likely
11 8 11 8 11| 0
| QmoY 0 H? L Qm82% | Qmd3%
'13 25 Q m B5% 13 25 Q m B6% 13 ] 6 Qwn E%
Somewhatlikely '12 29 QM 83% '12 30 Qn 84% 12 0 5 Q m 8%
11 25 | 11 26 | 11| 6 ]
'13 ' 30 ‘13 ' 30 13 41
Not too likely '12 22 ; '12 22 Not Likel '12 16 ;
11 30 Not Likely 11 30 y 11 17 Not Likely
QM 64% Qm 64% Qm 81%
Not at alllikely 12 38 QM @46 12 37 Q™ @3% 12 68 QM @4
11 34 11 33 11 78
13 0 4 13 B 2 '13 6
12 ll 5 12 8 5 12 11
Not sure/Refused 110 3 11l 3 110

Base: Does Not Offer 401(k) Nor Other Self Funded Péaal: Q MN=98) @2 (N=89)@3(N=109){ Y I t £ / 2 M (NESO)QASN=70)D3(N=94)

LargeCompaniesQ1 (N=18), @2 (N=19*),23 (N=15%)
Q1605. As an alternative to establishing a stalwhe 401(k) plan, if your company had the ability to join a multiple emplolger which is offered by a RN 1N (02 CENTER
reputable vendor who handles many of the fiduciary and administrative duties and at a reasonable cost, how likely woelth yomgider it? FOR RETIREMENT STUDIES"




Current Status of Defined Benefit Plans

Among employers who offer a defined benefit plan to their employees, the majority (74

percent) indicate that it is open to all employees (2013). However, one in four (25 percent)
indicated plan limitations including 13 percent who said their plan was frozen to new
employees and 12 percent who indicated some other distinction/limitation.

Open to all employees

Frozen to new employees

Some other distinction/limitation

Not sure/Refused

2013
(N=159)

-
E

12

BASE: OFFERS COMPANNDED DEFINED BENEFIT PLAN

Q1010. Is your comparfunded defined benefit pension plan open to all employees, or frozen to new employees?

2012

(N=170)

2011

(N=203)

73

16

10

2009/10 2008/09
(N=189) (N=169
- -
I 19 19
|- 2
2 0
WA 1N (0. CENTER

FOR RETIREMENT STUDIES® "



Current Status of Defined Benefit Plans

Among those who offer a defined benefit plan to their employees, large companies (40
percent) are more likely to have frozen their plans to new employees compared to small

companies (8 percent).

13

12

Open to all employees 11
'09/'10

'08/'09

13

12

Frozen to new employees 11
'09/'10

'08/'09

'13

12

Some other distinction/limitation 11
'09/'10

'08/'09

'13

12

Not sure/Refused 11
'09/'10

'08/'09

BASE: OFFERS COMPANNDED DEFINED BENEFIT Biell:Companie) n y KN26HY0 n b KN26V Y21 (N=89) Q2 (N=74) Q3 (N=66);
Large Companie€2 1y KNQIOH)Q n b KN2w22) Q1 (N=114)Q2 (N=96) Q23 (N=93)
Q1010. Is your comparfunded defined benefit pension plan open to all employees, or frozen to new employees?

Small Companies

'13
12
11

'09/'10
'08/'09

'13
12
11

'09/'10
'08/'09

'13
12
11

'09/'10
'08/'09

'13
12
11

'09/'10
'08/'09

OrrrNn

Large Companies
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Most DB Sponsors Are Not Considering Cash Balance Plans

The vast majorityof defined benefit plan sponsors (86 percent) are not considering a
conversion of their plan to a cash balance plan. However, 9 percent of large companies
indicated that they have already converted their plans to cash balance plans.

Total Small Companies Large Companies

(N=159) (N=66) (N=93)
Yesg have already converted| - <1 I 9

m Planto 7 Planto 7 Planto
Yesq flan to convert in the Convert Convert 1 Convert
next'12 months <1 (NET) <1 (NET) < (NET)
oMo Y PN rlQmo Y FOMECE F{Qmo Y HET3

Yesc Ian to convert in more
than 12 months from now <1 <1 2
Noc@ 2dzNJ O2YLJ vy Qa LIX Iy KI a
always been a cash balancé I 5 I 6 | 3
plan

Not sure/Refused I 7 I 6 I 9

BASE: OFFERS COMPANNDED DEFINED BENEFIT PLAN o o _ ‘ T NN CENTER
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401(k) or Similar Plans: Matching Contributions

The vast majority of companies (72 percent) who offer a 401(k) or similar plan also offer
matching contributions as part of their plans (2013). This percentage has increased since its
low of 69 percent in 2009/10 in the midst of the Great Recession but has not yet recovered to
its height of 76 percent in 2008/09.

ENo ®Yes

Not sure/Refused

2013 (N=641) 72 1%
2012 (N=661) 70 1%
2011 (N=645) 70 <1%
2009/10 (N=533) 69 1%
2008/09 (N=526) 76 1%
BASE: OFFERS 401(k) PLAN OR OTHERISBED PLAN TRANSAMERICA

Q640. Does your company offer a matching contribution as part of its 401(k) or other cospamgored retirement plan? FOR RETIREMENT STUDIES®



401(k) or Similar Plans: Matching Contributions

Large companies continue to be more likely than small companies to offer matching
contributions their 401(k) or similar plan participants. In 2013, 86 percent of large companies
offered a matching contribution compared to only 70 percent of small companies.

Small Companies Large Companies
13 70 13 86
12 68 12 82
Yes 11 69 11 79
'09/'10 68 '09/'10 79
'08/'09 75 '08/'09 78
13 28 13 13
12 31 12 16
No 11 31 11 21
'09/'10 31 '09/'10 21
'08/'09 24 '08/'09 22
13|11 1311
12 | 1 12 | 2
Not sure/Refused 11| 1 11
'09/'10 | 1 '09/'10
'08/'09 | 1 '08/'09 | <1
BASE: OFFERS 401(k) PLAN OR OTHERISBED PLABMall Companie) n1 y KNRZ4&)Q n o kNRAB6)Q MN=364)Q MN=380)Q MN= 356);
Large Companie€ 11 y KN2ZT&Q 11t KNRATA)Q MINF281)Q MN=281)Q M= 285) TRANSAMERICA [@\g¥
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Relatively Few Changes Made to Matching Contributions

Despite widespread news reports to the contrary in recent years, most companies (60
percent) who offer a 401(k) or similar plan with matching contributions did not make changes
to the match (2013). Amongthe 15 percent of companies who said they had decreased or
suspended theirmatch, 7 percent said that they have reinstated it.

Total Small Companies Large Companies

Yes, increased or startetthe match 12
Yes, decreased the match 12

Yes, suspended the match 12

Yes, decreased or suspended 13
and then later reinstated 11

O~ U1 GIPW B

No, never had a match 12

No, match stayed the same 12

Not sure/Refused :12

BASE: OFFERS 401(K) OR OTHER SELF FUNDBERPOAKNE645) Q MN=661)Q MN=641):Small Companie21 (N=364)Q MN=380)Q M= 356)
LargeCompanies@1 (N=281) Q MN=281)Q Ml§= 285) BRCWALNYIIN(O7Y CENTER
Q1610. Since the recession began in 2008, has your company made any of the following changes to the matching contribution? FOR RETIREMENT STUDIES®



401(k) Plans: Automatic Enroliment

In 2013, more than one in five (22 percent) of 401(k) plan sponsors indicated that they
automatically enroll new employees in the plan. However, it should be noted that there is a
wide disparity between large companies and small companies who offer automatic enrollment
(see next page).

2013 2012 2011 2009/10 2008/09
(N=576) (N=579) (N=583) (N=480) (N=469)

2 1
22‘ 2‘

77 78 76 73 71

New employee igiven a choicéo participate
Yy New employee isautomatically enrolledin the plan
Not sure/Refused

BASE: OFFERS 401(k) PLAN
Q1025. When a new employee qualifies to join the emplefggeied 401(k) plan, are they (A) initially given a choice to parteipanot participate in the plan, or (B) BRIV 1N (Y CENTER
automatically enrolled in the plan with the choice to opt out at a later date? FOR RETIREMENT STUDIES®




401(k) Plans: Automatic Enroliment

401(k) plan sponsors at large companies are far more likely to automatically enroll new
employees into the plan than small companies. In 2013, large companies (43 percent) are
more than twice as likely than small companies (19 percent) to use automatic enrollment.

Small Companies Large Companies

. 13 13 55
New employee is 12 112 54
given a choiceo 11 11 54
participate '09/'10 09/'10 56
'08/'09 '08/'09 60
'13 '13 43
New employeeis 12 '12 45
automatically enrolled ‘11 11 46
in the plan '09/'10 '09/'10 43
'08/'09 '08/'09 39
13 13 | 2
12 12 | 1
11 11 | 1
Not sure/Refused 09/'10 09/10 | 1
'08/'09 '08/'09 | 1
BASE: OFFERS 401 (k) PEAMIl Companie) n(N=275)Q i1 y KN222@Q n b KNR226)Q MINE336)Q MN=333)Q MN= 307);
Large Companie2 n(N=232)Q n y KNQRZ4&)Q n  KNRABA) Q MINF247) Q MN=246)Q M= 269)
Q1025. When a new employee qualifies to join the emplefggeled 401(k) plan, are they (A) initially given a choice to parteipa BRI IIN (@Y CENTER

not participate in the plan, or (B) automatically enrolled in the plan with the choice to opt out at a later date? FOR RETIREMENT STUDIES®
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401(k) Plans: Automatic Enrollment at 3 Percent

The median contribution rate for automatic enrollment in a 401(k) platontinues to be 3 percent.
It is important to note that a 3 percent default contribution rate is the IRA safe harbor
requirement.

2013 2012 2011 2009/10 2008/09
(N=185) (N=181) (N=190) (N=173) (N=154)

9-12 <1 | 4 <1 8
1315 <1 2
16+ |6 1 3 2 1
Not sure/Refused - 28 B 36 22 W 2s 32
BASE: AUTOMATICALLY ENROLLS NEW EMPLOYEES INTO THE RETIREMENT PLAN BRI IIN (@Y CENTER
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401(k) Plans: Default Investments for Automatic Enrollment

In 2013, more than half (51 percent) of plans using automatic enroliment cited their default
investment option to be adiversified mix of stocks, bonds, and cash througinds (e.qg.,
balanced, target maturity, or life cycle funds).

*Diversified mix of stocks,
bonds, and cash throu?h funds

(e.g: Balanced, Target Maturity,
or Life Cycle Fund)

*Conservative, low investment
risk option (e.g., Money Market
or Stable Value Fund)

Broad Index Fund

Managed Fund

Other

Not sure/Refused

*All investments involve some level of risk. Diversification does not guarantee against losses.
BASEAUTOMATICALLY ENROLLS NEW EMPLOYEES INTO THE RETIREMENT PLAN

2013
(N=185)

-
.21
|5

Q1029. What is the default investment option for the employereded 401(k) plan?

2012
(N=181)

2011
(N=190)

10

29

2009/10 2008/09
(N=173) (N=154)

o .

M- -

N 13

F? 15
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401(k) Plans: Default Investments for Automatic Enrollment

In 2013, large companies(65 percent) aremore likely to choose a diversified mix in the
default investment option of their automatic enrolimenplan compared to small companies
(47 percent).

Small Companies Large Companies

Diversifiedmix of stocks, bonds,
and cash throughfunds (e.g.Balanced,
TargetMaturity, or Life Cycld=und)

Conservative, low investmentisk option
(e.g.,Money Marketor Stable Valug~und)

Broad Index Fund
Managed Fund
Other

Not sure/Refused

BASE: AUTOMATICALLY ENROLLS NEW EMPLOYEES INTO THE RETIREMENT PLAN

Small CompanieQ n y KN2F6X0 1 ¢ KN26A)Q 1 (N=77)Q22 (N=71)Q3(N= 69);Large Companief n y KN2IBHN n dh KN2IDF),
Q1029. What is the default investment option for the employereded 401(k) plan? FOR RETIREMENT STUDIES®




401(k) Plans: Automatic Enrollment Use of QDIAs

The vast majority (92 percent) of 401(k) plan sponsors who automatically enroll participants

i ndi cate that the default I nvestment satisf
recognized as a Qualified Default Investment Alternative (QDIA). Large companies (97 percent)
are somewhat more likely than small companies (91 percent) to use QDIAs.

Total SmallCompanies Large Companies
'13 92 13 91 '13 97
Yes '12 74 '12 70 '12 84
'11 84 '11 82 11 91
13 | <1 13 | <1 '13
No 12 | 2 12 | 2 '12
11| 4 11| 5 11| 2
13 M 7 13 § 3
Not sure/Refused 12 24 '12 15
'11 12 11| 7

BASE: AUTOMATICALLY ENROLLS NEW EMPLOYEES INTO THE RETJREMENT PLAN

Total: Q MINF190) Q12 (N=181) QM8 (N=185)Small Companie2 MNF77) 22 (N=71) Q MN=69);Large Companief) MNF113) Q2(N=110)Q3(N=116) c
vMcnn® 5288 GKS RSTFldf G Ay@SaiySyd 2L10A2y F2NJ GKS nnmehDualifiedtDefsult lavesinert T & (ASNMSANULOES CENTER | 52 n
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401(k) Plans: Automatic Enrollment and Automatic Escalation

Among 401(k) plan sponsors who automatically enroll employees, almost anghree (31
percent) automaticallyi ncr ease parti ciapaalyt(2018). cont ri but i

2013 2012 2011 2009/10 2008/09
(N=185) (N=181) (N=190) (N=173) (N=154)
5 <1 4 3
18 24
31 31
69 78 76 68
y Yes
vy No

Not sure/Refused

BASE: AUTOMATICALLY ENROLLS NEW EMPLOYEES INTO THE RETIREMENT PLAN
vmMaomM® 5284 &82dNJ L Ly KI@S | LINRB@GA&AZY (2 | dzi2 Yl (A Ghnfetsary datg @NB I & S LIF NI A (uim ey~ PV
(Or anniversary of first contribution to the plan) . [RANSAMERICA
FeElyydzZ tfex adzOK Faxé FRRSR (G2 (KS ljdSadazy GSEG AYy Hnamo® FOR RETIREMENT STUDIES®
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401(k) Plans: Automatic Enrollment and Automatic Escalation

Largecompanies who automatically enroll their employees are more likely to automatically
increase employee contribution rateannually. In 2013, more than twice the number of large
cally increa

companies (53

compared to only 25 percent of small companies.

'13

12

Yes 11
'09/'10

'08/'09

'13

12

No 11
'09/'10

'08/'09

13

12

Not sure/Refused 11
'09/'10

'08/'09

percent)

Small Companies

25
29
13
22

27

69

70

82
78
70

BASE: AUTOMATICALLY ENROLLS NEW EMPLOYEES INTO THE RETJREMENT PLAN

aut omat

'13
12
11
'09/'10
'08/'09

'13
'12
11
'09/'10
'08/'09

'13
'12
11
'09/'10
'08/'09

Small CompanieQ n y KN2F6HR n d KNEAQ1L(N=77)Q22(N=71)Q23(N= 69)Large Companie2 1y KN2IBY0 n ¢ KNR19),

Q MN=113) Q2 (N=110) Q23 (N= 116)

vmMnomM® 5288 &2dNJ LIy KIF@ZS | LINRP@GAaAAZY (2

(Or anniversary of first contribution to the plan)

I dzii 2 Y I G A Offhite? &

Large Companies

N RPN

34
32
34
34

53

46

AYONBLI &S LI NIA(

66
66
65
64
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Positive Response to Automatic Enrollment Among Employees

Most 401(k) plan sponsors (64 percent) who automatically enroll employees into the plan
indicated that the response has been positive among employees (2013).

2013 2012 2011 2009/10 2008/09
(N=185) (N=181) (N=190) (N=173) (N=154)
6 4 6 10
1 5 2 1

.M s

58

;3
37 \
57

y" Positive
Neutral
v Negative
Not sure/Refused

BASE: AUTOMATICALLY ENROLLS NEW EMPLOYEES INTO THE RETIREMENT PLAN TRANSAMERICA [@\g¥
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Positive Response to Automatic Enroliment Among Employees

Both large companies and small companies who automatically enroll employees into their
401(k) plans believe that the response has been positive among employees.

Small Companies Large Companies

'13 '13

'12 '12

Positive 11 11
'09/'10 '09/'10

'08/'09 '08/'09

'13 '13

12 12

Neutral 11 '11
'09/'10 '09/'10

'08/'09 '08/'09

'13 '13

'12 '12

Negative ‘11 11
'09/'10 '09/'10

'08/'09 '08/'09

'13 '13

12 12

Not sure/Refused 11 11
'09/'10 09/'10

'08/'09

BASE: AUTOMATICALLY ENROLLS NEW EMPLOYEES INTO THE RETIREMENT PLAN

Small CompanieQ n y KN2F6X0 1 h KN4 1 (N=77)Q22(N=71)Q23(N= 69)Large Companief2 n y KNIIBYD n ¢h KN21D9),
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401(k) Plans: Future Adoption of Automatic Enrollment

Most companies (80 percent) who currently do not automatically enroll their employees do not
plan to do so in the future (2013).

2013 2012 2011 2009/10 2008/09
(N=381) (N=388) (N=385) (N=301) (N=307)
14 6 8 10 6 12 4 14 6

V

Yy Yes
vy No
Not sure/Refused

BASE: DOES NOT AUTOMATICALLY ENROLL RN 1N (02 CENTER
Q580. Does your company plan to adopt an automatic enrollment provision in the future? FOR RETIREMENT STUDIES®



401(k) Plans: Future Adoption of Automatic Enrollment

In 2013, large companies (19 percent) are more likely than small companies (5 percent) to
consider automatically enrolling employees into their 401(k) plans in the future. This trend has
remained consistent for the past five years.

Small Companies Large Companies

13 13
12 12
Yes 11 11
'09/'10 '09/'10
'08/'09 '08/'09
13 13 63
12 12
No 11 11 65
'09/'10 '09/'10 64
'08/'09 '08/'09 70
13 13
12 12
Not sure/Refused 11 11
'09/'10 '09/'10
'08/'09 '08/'09
T e e TRANSAMERICA
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Reasons for Not Adopting Automatic Enrollment

Among 401(k) plan sponsors who do not plan to adopt an automatic enrollment provision in
the future, the most frequently cited main reason for the past five years has been that the plan
participation rates are already high. However, the main reason between large companies and
small companies differs (see next page).

2013 2012 2011 2009/10 2008°/09
(N=270) (N=255) (N=298) (N=216) (N=224)
Participation rate is already high . 27 - 36 36 - 38 32
Allow employees to choose . 18 I 14 22 I 7 13
Concerned about administrative complexit;l 11 I 10 8 I 9 7
Concerned about cost I 7 I 11 10 I 14 14
Employees not interested I 6 4 7 2 8
Not interested/satisfied with current plan | 3 <1
Never considered/Not a priority | 3 2
Some Other reason I 6 <1
Not sure/Refused I 7 I 8 9 I 7 8

*Note: Responses >3% sh
BASE: HASp NO PLANSSTSWAnUTo ENROLL WA IN(®:Y CENTER
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Reasons for Not Adopting Automatic Enrollment

Il n 2013, small companies®6 main reason for
provision in the future is that the participation rate is already high (27 percent); however,
among large companies, the main reasons cited are concerns about administrative complexity
(21 percent) and cost (20 percent).

Small Companies LargeCompanies

2013 2012 2011 2009/10 2008/09| 2013 2012 2011 2009/10 2008/09
(N=178) (N=180) (N=212) (N=126) (N=120) | (N=92) (N=75) (N=86)  (N=90) (N=104)

Participation rate is already high 27 37 36 39 33 16 20 30 26 23
Allow employees to choose 19 14 23 8 14 9 4 3 2 9
g;)nqgleé)r(lgi about administrative 10 9 8 8 6 21 19 9 19 13
Concerned about cost 6 10 10 14 14 20 26 16 13 21
Employees not interested 6 4 7 2 8 3 1 6 2 6
Not interested/satisfied with current plai 3 1 -- -- -- 2 3 -- -- --
Never considered/Not a priority 3 2 - - - 2 -- - - -
Some Other reason 6 <1 -- -- - 9 1 -- - --
Not sure/Refused 8 7 9 7 8 5 11 15 3 7
;I\L(geE:: IR-;\SSp (l)\Tgest:l/OSS'IIjSTUTO ENROLL

Q590. What would you say is the main reason your company is not planning to adopt an automatic enroliment provisiortuneth€ HOOSE ONE. FOR RETIREMENT STUDIES®



401 (k) Plans: Adoption of Roth 401(k) Option

The adoption of the Roth 401(k) feature has steadily increased from 23 percent in 2008/09 to
38 percent in 2013.

2013 2012 2011 2009/10 2008/09
(N=576) (N=579) (N=583 (N=480) (N=469

8 2 2
38 . 32 .31 . 24 . 23
59 67
Yy Yes
Yy No

Not sure/Refused

BASE: OFFERS 401(k) PLAN FRGWAYNY 13 (0.4 CENTER
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401(k) Plans: Adoption of Roth 401(k) Option

Largecompaniesare more likely to have adopted the Roth 401(k) option compared to small
companies. In 2013, half of large companies (50 percent) adopted the feature compared to

only 36 percent of small companies.

Small Companies

13

12

Yes 11
'09/'10

'08/'09

'13

12

No 11
'09/'10

'08/'09

13

12

Not sure/Refused 11
'09/'10

'08/'09

NS C)hJII(p
©

BASE: OFFERS 401(k) PEANII Companied8k Q (INg220)Q n ch KN2226) A1 (N=336) 22 (N=333)Q23(N=307);
Large Companie®8k Q (Ng249)Q n ¢h KN2254) Q1 (N=247)Q2 (N=246)Q3(N= 269)
Q540. Has your company adopted the Roth 401 (k) option?

'13
12
11

'09/'10
'08/'09

'13
'12
11

'09/'10
'08/'09

'09/'10
'08/'09

Large Companies
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Future Plans to Adopt Roth 401(k) Option

Most employers (71 percent) who currently do not offer a Roth 401(k) do not plan to do so in
the future (2013).

2013 2012 2011 2009/10 2008/09
(N=307) (N=320) (N=382) (N=348) (N=341)
7 15 6 15 6

/ /

./

71
Yy Yes
vV No
Not sure/Refused
BASE: DOES NOT OFFER ROTH 401(k) PLAN RN 1N (02 CENTER
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Future Plans to Adopt Roth 401(k) Option

In 2013, a similar percentage of large companies (69 percent) and small companies (71 percent)
do not plan to adopt the Roth 401(k) option in the future. However, large companies (13 percent)
are twice as likely as small companies (6 percent) to indicate they do plan to offer it.

Small Companies Large Companies

'13 '13

12 12

Yes 11 11
'09/'10 '09/'10

'08/'09 '08/'09

'13 '13

12 12

No 11 11
'09/'10 '09/'10

'08/'09 '08/'09
'13
12
11
'09/'10
'08/'09

13

12

Not sure/Refused 11
'09/'10

'08/'09
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Reasons For Not Planning to Adopt Roth 401(k)

Employee disinterest (38 percent) followed by cost concerns (12 percent) and lack of
awareness (10 percent) are the most frequently cited main reasons for not adopting the Roth
401(k) option in the future (2013).

2013 2012 2011 2009/10 2008/09
(N=214) (N=213) (N=300) (N=264) (N=255)
Employees not interested B 3s B 37 33 B 37 28
Concerned about cost B Bo 12 B 10
Unaware of Roth 401(k)s B 10 B 11 4 Bo 12
Concerned about administrative complexity B s 17 11 B 14 10
Not interested/Satisfied with current plan | | 2 6 1 12
Do not need it, already have plan(s) s fs 11 B 4
Not considered as an option yet | 3 | 2 1 1 3
Others make the decision/not employee | 2
Non profit organization <1 | 2
Need more information <1 3
Government agency <1
People/Employees can contribute/do it on their owr 1
Focus is on other programs <1
Waiting for Government changes <1
Some other reason | I 6 ls 7
Not sure | S s 10 3 12

BASE: HAS NO PLANS TO OFFER ROTH 401(k) PLAN BRI IIN (@Y CENTER
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Reasons For Not Planning to Adopt Roth 401(k)

In 2013, a lack of interest among employees is the most frequently cited main reason among
large companies (29 percent) and small companies (38 percent) for not planning to offer Roth
401(k) in the future. However, many large companies (28 percent) also frequently cite
concerns about administrative complexity as the main reason.

Employees not interested

Concerned about cost

Unaware of Roth 401(k)s

Concerned about administrative complexity
Not interested/Satisfied with current plan
Do not need it, already have plan(s)

Not considered as an option yet

Others make the decision/not employee
Non profit organization

Need more information

Government agency

People/Employees can contribute/do it on the
own

Focus is on other programs
Waiting for Government changes
Some other reason

Not sure

BASE: HAS NO PLANS TO OFFER ROTH 401@jnaILANmpanie /k yQ (Ng135)Q 1 th KNR126)Q 1 (N=183)Q2 (N=127)Q3 (N= 124);

2013
(N=124)

38

Small Companies

2012 2011 2009/10 2008/09
(N=127) (N=183) (N=126) (N=135)
37 34 39 28
10 13 6 9
12 4 9 14
17 9 13 8
2 7 1 12
6 11 12 4
2 1 1 3
<1 - 2 -
<1 3 - -
- 6 5 7
5 9 6 13

Large Companie$ /x YQ (Ng120)Q n ¢ KN*M88) Q1 (N=117)Q2 (N=86)Q23 (N= 90)
Q560. What would you say is the main reason your company is not planning to adopt a Roth 401(k) in the future?

2013
(N=90)
29
2
2
28
<1
9
3
<1
<1
1
<1

1

1
1
2
18

LargeCompanies

2012 2011 2009/10 2008/09
(N=86) (N=117) (N=138) (N=120)
33 29 22 28
7 5 12 14
2 6 4
24 24 25 21
1 5 2 9
7 7 9 3
1 2 2 2
- 1 - -
1 - -
- 2 6 10
8 15 8 7
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401(k) or Similar Plans and Investment Guidance/Advice

Approximately twdhird of employers (66 percent) whaffer an employeefunded plan also
offer investment guidanceto their employees (2013).

2013 2012 2011 2009/10 2008/09
(N=641) (N=661) (N=645) (N=533) (N=526)
2 1 1 1

Y Yes

Y No

Not sure/Refused

BASE: OFFERS 401(k) PLAN OR OTHER EMPLOYEE FUNDED PLAN TRANSAMERICA [@3\gy¥31
Q592. Does your company currently offer investment guidance or advice for employees as part of your retirement plan? FOR RETIREMENT STUDIES®



401(k) or Similar Plans and Investment Guidance/Advice

Large companies and small companies (both 66 percent) indicated that they offered
investment guidance/advice as part of their 401(k) or similar plans (2013).

Small Companies Large Companies
13 66 13 66
12 58 12 66
Yes 11 64 11 68
'09/'10 56 '09/'10 69
'08/'09 56 '08/'09 66
13 33 13 32
12 40 12 33
No 11 35 11 31
'09/'10 44 '09/'10 31
'08/'09 43 '08/'09 33
13 | 2 13 ] 2
12 | <1 12 |1 1
Not sure/Refused 11 11| 2
'09/'10 '09/'10 | 1
'08/'09 | 1 '08/'09
BASE: OFFERS 401(k) PLAN OR OTHER EMPLOYEE FUNSDED €oiNanie n y KN2M&HQ N th KN2RB6) A1 (N=364) Q22 (N=380) @3 (N=356);
Large Companié&n yOx (NA238)Q 1t KNRAT7) Q1 (N=281)Q2 (N=281)Q3 (N=285) BRIV 1N (Y CENTER
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Future Plans to Offer Investment Guidance/Advice

The vast majority (78 percent) of sponsors of 401(k) or similar whle not offer investment
guidance do not plarto do so in the future (2013).

2013 2012 2011 2009/10 2008/09
(N=188) (N=220) (N=202) (N=175) (N=180)

4 7 5

/

8

V

Yy Yes
y" No
Not sure/Refused
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Future Plans to Offer Investment Guidance/Advice

Although the vast majority of large companies and small companies do not plan to offer
investment guidance/advice as part of their 401(k) or similar plans in the future, large
companies (19 percent) are more than twice as likely as small companies (8 percent) to be
planning to do so (2013).

Small Companies Large Companies

'13 '13

'12 '12

Yes 11 11
'09/'10 '09/'10

'08/'09 '08/'09

'13 '13

'12 '12

No 11 11
'09/'10 '09/'10

'08/'09 '08/'09

'13 '13

12 12

11
'09/'10
'08/'09

Not sure/Refused 11
'09/'10
'08/'09
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Reasons for Not Planning to Offer Investment Guidance/Advice

Among plan sponsors who do not plan to offer investment guidance/advice in the future, the
most frequently cited reason is potential liability (37 percenp{2013). Potentialliability has

been the most frequently cited reason for the past five years.

Potential Liability
Concerned about cost

We offer through a 3rd party

2013
(N=138)

B s
B 2
I

Employees do not need guidance or advice ] 9

Company/Carrier gives advice/guidance
Concerned about current regulations
Concerned about administrative complexity
Employees not interested

Everything/All of the above

Not sure/Decline to answer

*Note Responses >3% shown
BASE: HAS NO PLANS TO OFFER ADVICE

Q596. What would you say is the main reason your company is not planning to offer investment guidance or advice for eimheykesre?
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| 3
| 3

| 3

| 5
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2009/10
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Reasons for Not Planning to Offer Investment Guidance/Advice

In 2013, large companies(68 percent) are twice more likely than small companies (34
percent) to cite potentialliability asthe main reasonfor not offering investment adviceSmall
companies (12 percent) more frequently cite concerns about cost than large companies (8
percent).

Small Companies LargeCompanies

2013 2012 2011 2009/10 2008/09| 2013 2012 2011 2009/10 2008/09

(N=72) (N=103) (N=93) (N=75) (N=76) | (N=66)  (N=69) (N=61) (N=66)  (N=65)
Potential Liability 34 31 40 47 34 68 55 59 58 39
Concerned about cost 12 13 5 2 9 8 10 3 6 13
We offer through a 3rd party 8 5 4 10 7 4 7 3 6 7
Employees do not need guidance or advic 10 7 15 9 22 1 4 3 1 3
Company/Carrier gives advice/guidance 9 2 -- -- -- <1 3 -- -- --
Concerned about current regulations 7 2 -- - - 7 4 - -- -
Concerned about administrative complexi 3 17 4 12 11 1 3 5 6 6
Employees not interested 3 2 -- -- -- <1 -- -- -- --
Everything/All of the above 3 1 -- -- -- <1 -- -- -- --
Not sure/Decline to answer 5 8 10 1 > 5 3 7 1 10

o e
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Widespread Adoption of Hybrid Funds in 401(k) Plans

Most employers (51 percent) whoffer a 401(k) or similar plan include hybrid funds (e.g.,

target maturity, | ifecycl e, st mneadnegoptonal | oc
Largecompanies(79 percent) aremore likely to offer these types of fundthan small
companies( 47 percent) . More than one in five (2
Total Small Companies Large Companies
(N=641) (N=356) (N=285)
Yes '13 51 '13 47 '13 79
No 13 29 13 31 '13 14
Not sure 13 20 13 22 13 7

BASE: OFFERS 401(k) PLAN OR OTHER EMPLOYEE FUNDED PLAN L ) 3 . 3
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Hybrid Fund Usage Among 401(k) Plan Participants

The vast majority of employers (86 percent) indicate that to a greater or lesser extent
participants are using the hybrid funds. Onthird of large companies say that hybrid funds are

widely used among all participants.

Total Small Companies Large Companies

(N=420) (N=196) (N=224)
They are widely used . ] i
among all participants 13 21 '13 19 '13 33

Used(NET) Used(NET) Used(NET)
Ll QM 086% L[ Qm085% | QM 0MB%
Participant usage has
been mixed with 13 65 . .
some using them 13 66 13 60
and others not B B B
t I NI AOALI YU a qF , ,
these types of funds d & 1313 3]s
Not sure '13 I 11 -13I 12 -13I 4
BASE: INCLUDES HYBRIBE FUNDS TRANSAMERICA [@3\B¥a8
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Educational Offerings

Onlineeducational toolsand resourcesare widely offered by 401(k) plan sponsors to their
employees. In 2013, 73 percent of plan sponsors offer online tools and resources including 95
percent of large companies and 71 percent of small companies. Sixkyee percent of plan
sponsors offer oneon-one counseling, and 60 percent offer group meetings, workshops, and
seminars. Sixtyone percent still provide printed brochures and flyers that are sent in the mail.

Total Small Companies Large Companies
. 13 73 13 71 13 95
Ontline tools and resources 12 71 12 68 12 87
11 78 11 76 11 95
One-on-one counseling '12 58 12 58 12 59
11 62 11 62 11 64
; '13 61 '13 58 '13 83
sent in the malil 11 63 11 61 11 30
GrOL_lp meetings, workshops, ¢ 12 = 58 12 56 12 69
seminars 11 60 11 57 11 79
'13 52 '13 50 '13 = 70
Informative emails 12 41 12 =9 12 62
11 46 11 43 11 67
13 13 13 14 13 12
Other 12 r8 12 r8 12 = 10
11 6 11 6 11 8
13 6 13 6 1311
Not sure/Refused 12 P 12 12 P 12 12 F 5
11 7 11 8 1111
BASE: OFFERS 401(k) OR OTHERIBHDED PLARotal: @1 (N=645)Q MN=661)Q M=641)Small Companie€2 1 (N=364)Q MN=380)Q MN= 356)
LargeCompanies@1 (N=281), Q MN=281)Q Ml8= 285) BRCWALNYIIN(O7Y CENTER
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401(k) Account Assistance for Terminated Employees

Thevast majority (77 percent) of 401(k) or similar plan sponsors allow terminated plan
participants to leave their savings in the plan. Most provide information about distribution
options (67 percent) and more than half (53
current retirement plan provider. Large companies typically offer more options and assistance
than small companies.

Total Small Companies Large Companies
(N=641) (N=356) (N=285)
Allow terminated retirement plan participants
to leave their money in the plan I I o I o
Pr(t)_vide ian{nE)alltion about the distqibutiton
options available in your company's retiremel
op your compary B < B <5 B <o
Provide referrals to your company's current
retirement plan prov¥der bary - 53 - 53 - 59
Provide educational resources B :: B :6 s s
Offer financial counseling B o B 2 B =
Provide referrals to an ![RAt_provid(ta-r }hat is na
our company's current retirement plan
%rovider pany P I 9 I o I o
Something else 1 1 1
Nothing s j s | 3
Not sure/Refused <1 <1 <1

BASE: OFFERS 401(k) PLAN OR OTHERISEED PLAN
NEWQUESTION IN WAVE 14: Q2460. Does your company do any of the following to help employees who voluntarily or involunthélgdezgany and have a TRANSAMERICA [SI\BY31
Ot yOS Ay €e2dz2NJ O2YLIl yeQa namol0 2N aAYAfFN LI yK FOR RETIREMENT STUDIES®
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Allowing terminated participants to leave money in the plan (74 percent) and providing informatior
on the distribution options available (67 percent) are the most common forms of assistance for
employees transitioning into retirement. Few plan sponsors offer financial counseling (39 percent
pre-retirement seminars (22 percent), or an income annuity as a payout option (22 percent).

2013

Allow terminated retirement plan

participants to leave money in the plan*

Provide info about distribution options

(N=641)

I 7/ 4

available in your retirement plan* I 67
Distribute retirement planning materials [ NI 55
Provide educationalesources B s
t NEPGARS NBFSNNI fa

BN 2

retirement planprovider”

Allow systematic withdrawals by terminate I s

plan participants
Offer financial counseling

Offer preretirement seminars

N 30
B 22

Offer an income annuity as a payout optiol . 2

in your retirement plan

Provide referrals to an IRA provider that is R

not your current retirement plan providér

Third party available for guidance 1
Something else 1
Nothing Bo
Not sure | 2

Responses greater than 1% are shown

*While regulations concerning terminated participants may require that companies perform these actions, these statistics oblg2réfled y A S48 Q NBaLk2yasSa i
of the survey.

**Specific answer choices added in 2013
BASE: OFFERS 401(k) PLAN OR OTHERISBED PLAN

2012
(N=661)

N 65

BN 53
N/A

N/A
s
2
M 17

B 16

N/A
0

<1
B 10
| 3

2011
(N=645)

56
N/A

N/A

51
43

19

21

N/A

0

0

6

4

Q770. Does your company do any of the following to help employees transition to retirel@Get@OSELL THAT APPLY

2009/10
(N=533)

76 NN 80
77 N 79
N s8

N/A

N/A
B 55
. 37
B 24
Bl 26
N/A
0
0
6
1

2008/09

(N=526)

N/A

N/A

32
21
24

N/A

10

3

76
68
57

47

GKS GAYS
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Pl an Sponsorso Hel ping Empl oy

Among 401(k) or similar plan sponsors, larggompaniestypically offer greater levels of
assistance in helping their employees transition into retirement compared to small companies.

Small Companies LargeCompanies
2013 2012 2011 2009/10 2008/09| 2013 2012 2011 2009/10 2008/09
(N=356) (N=380) (N=364) (N=256) (N=248) | (N=285) (N=281) (N=281) (N=277) (N=278)
Alow ‘rﬁg”r]'er;afﬁ‘:hftggwem planparticipants (¢ 7500 7396 749%  78%  72% | 90%  84%  90%  91%  93%
T e oyouton options avallablegeoq 6306 74%  77%  63% | 87%  80%  91%  90%  89%
Distribute retirement planning materials 53% 52% 54% 56% 54% 69% 62% 73% 73% 73%
Provide educational resources 50% N/A N/A N/A N/A 7% N/A N/A N/A N/A
tNEOARS NEFSNNFTA U2 g5 N/A N/A N/A N/A 59% N/A N/A N/A N/A
retirement plan provider
Alloyv_systematlc withdrawals by terminated ple 49% 44% 48% 54% 43% 61% 57% 65% 63% 62%
participants
Offer financial counseling 38% 41% 42% 35% 28% 46% 46% 53% 52% 50%
Offer preretirement seminars 19% 15% 15% 20% 17% 44% 38% 46% 47% 41%
?Ozirrggrg‘;‘;ﬁfp?;‘;‘““y asapayoutoptionin— 5n00 140 18%  24%  22% | 31% = 29%  41%  43%  31%
Provide referral_s toan IRA prowd_er that is not 11% N/A N/A N/A N/A 9% N/A N/A N/A N/A
your current retirement plan provider
Third party available for guidance 1% 1% -- -- -- <1% 1% -- -- --
Something else 1% <1 - - - <1% - - - -
Nothing 10% 11% 7% 6% 12% 2% 4% 1% 1% --
Not sure 2% 3% 4% 1% 4% <1% 3% -- 1% --

Responses greater than 1% are shown
*While regulations concerning terminated participants may require that companies perform these actions, these statisteE 6n O 02 YLI yASaQ NBalkRkyasSa i (GKS (AYS

case orrt | TRANSAMERICA (SN0
BASE: OFFERS 401(k) PLAN OR OTHERISBED PLAN TRANSAMERICA [O33R§3
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Few NonSponsors Help Employees Transition into Retirement

The

maj ority

(78

percent)

their employees transition into retirement (2013).

Offer financial
counseling

Distribute retirement
planning materials

Offer pre-retirement
seminars

Nothing

BASE: DOES NOT OFFER 401(k) NOR OTHER SELF FUNDED PLAN

2013
(N=109)

| -
] -

K

2012
(N=89)

] -
] -
E

R

2011

(N=98)

11

13

78

Q780. Does your company do any of the following to help employees transition to retirement? Choose ALL that apply.

of companies

2009/10
(N=68)

E
I23

15

R

wh o

2008/09
(N=70)

12

15

83
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Social Security and Medicare Information

Only 23 percent of employers, including those who offer a retirement plan and those who do
not, provide information about Social Security and Medicare benefits to employees as part of
retirement planning education Largecompanies(38 percent) continueto be more likely than

small companies (22 percent)o providethis information.

Yes

No

Not sure/Refused

BASE: TOTAL RESPONDENTS

Total

'13 23

12 25

'13 75

12 73

12 2

Small Companies

'13 22

12 23

'13 77

12 75

13| 2

12| 2

Total: Q MN=750) Q23 (N=750);SmallCompanies2 MIN=450) 23 (N=450)LargeCompaniesQ2 (N=300) 23 (N=300)

Q2450.Does your company currently provide information to employees about Social Security and Medicare benefits as part of tqtleemielg education?

Large Companies

'13 38
12 40
'13 60
12 59
13 2
121
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Detailed Findings

A Economic Expectations

A The Importance of Employee Benefits

A Benefit Offerings including Retirement Benefits
A 401(k) Plan Features and Services Offered

A 401(k) Plan Management
AEmpl oyersé6 Perceptions of Retirement Readi
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Employers are Satisfied With Their 401(k) or Similar Plans

Ninety-seven percent of plan sponsors agrethey are satisfied with their retirement plan
provider (2013). Seventys i X percent O0strongly agree. o

¢ TOTAL DISAGRE}EI'OTAL AGREE

m Strongly disagree = Somewhat disagree = Somewhat agree = Strongly agree
Not sure/Refused

<1

<1
<1

\

BASE: OFFERS 401(k) PLAN OR OTHERISEED PLAN FRGWAYNY 13 (0.4 CENTER

Q740. Our company is satisfied with our retirement plan provider FOR RETIREMENT STUDIES® %



Employers are Satisfied With Their 401(k) or Similar Plans

Among those who offer a 401(k) or similar plan, large companies (95 percent) and small

companies (97 percent) similarly agree that they are satisfied with their 401(k) or similar plan.

Small Companies

Strongly agree

Somewhat agree

Agree

QN D7%

Q m 5%

Q nm 8%
Qn dpk BN Y
Qny kK 9BAD Y

Disagree
Somewhat disagree
9 Qw0 3%
QwnH4%
13 |<1 Qn m2%
12 |<1 Qn dhk AN Y
Strongly disagree '11 |0 Q QAP V]
gly disag '09/10 <1 Ny K e
08/'09 | 0
13 <1
12 j<1
Not sure/Refused 11 |0
09/'10 |1
08/'09 |<1

BASE: OFFERS 401(k) PLAN OR OTHERISBED PLABmMall Companie) n y KNRZA&)Q N th KN2AB6)Q 1 (N=364) Q2 (N=380) @3 (N=356);

Large Companief2 n y KNQRZ7&Q n d KNRAT ) QA1 (N=281)Q22 (N=281) Q3 (N=285)

Q740. Our company is satisfied with our retirement plan provider.

Large Companies

2
2
4
2

AN
|_\ol—\'_\ N

— O
'_‘I—\NN

Agree

QN ®5%

Q5%

Q n \94%
Qn bk W/ Y

Qny kK 9B Y

Disagree

Qn o 3%

Qn H 3%

Q n m5%
Qn dpk Bon Y
Qny kK A Y
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Length of Plan Sponsorship Continues to Increase

Among companies sponsoring a 401(k) or similar plan, the number of years (median) that they
have been sponsoring a plan has increased from 10 years in 2008/09 to 15 years in 2013.

2013 2012 2011 2009/10 2008/09
(N=641) (N=661) (N=645) (N=533) (N=526)
Less than 6 months 1 <1 <1 0 1
1-5 years 0 N 10 14 N 12 15

6-10 years S B 20 27 B 27 30
11-20 years - E K8 37 4 33

21-30 years Bl N 13 14 | K 11
31-40 years* | 4 |5 0 0 0
Not sure/Refused 0 7 8 I s 9
Mean 15.8 15.4 13.8 14.1 12.7
Median 15 15 12 13 10

*Please note that the upper limit was increased from 30 to 40 years in 2013
BASE: OFFERS 401(k) PLAN OR OTHERISBED PLAN BRCWALNYIIN(O7Y CENTER
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Length of Plan Sponsorship Continues to Increase

401(k) or similar plans offered by large companies have been in place longer than those
offered by small companies. In 2013, the median time in place among large companies was

20 years compared to 15 years among small employees.

Mean Median
Small Large Small Large
Cos. Cos. Cos. Cos.
15.4 19.2 15 20
14.9 19.5 13 20
13.1 18.7 12 20
13.7 17.2 12 15
12.1 16.1 10 15

Small Companies Large Companies
13 13 | <1
Less than 6 months % % 21
'09/'10 '09/'10
'08/'09 '08/'09 |1
13 13
1-5 year(s) % %
- y 1 1
'09/'10 '09/'10
'08/'09 '08/'09
13 13 2013
6-10 ::'% % 2012
o years 09/'10 '09/'10
08/'09 '08/'09 2011
Z--g Z--g 2009/10
- 11 11
11-20 years '09/'10 '09/'10 2008/09
'08/'09 '08/'09
13 13
i i
years '09/'10 09/'10
'08/'09 08/'09
13 13
Not sure/Refused % ﬁ
'09/'10 '09/'10
'08/'09 '08/'09

BASE: OFFERS 401(k) PLAN OR OTHERISEED PLARmall Companies2 y k @A248)Q n ¢ kN2266) 21 (N=364) Q2 (N=380) Q3 (N=356);
Large Companief2 n y KNQZ7&Q n ch KNQAT T, W1 (N=281)Q2 (N=281)Q3(N=285)
Q620. How long have you offered a 401(k) or other empldyeeded retirement plan at your company?
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Advisor Usage Among Plan Sponsors

Three out of four (75 percent) employers who sponsor a 401(k) or similar plan use the
services of an outside advisor.

Not sure/Refused

2013 (N=641) 7%

2012 (N=661)

8%

2011 (N=645)

10%
2009/10 (N=533) 7%
2008/09 (N=526) 11%
BASE: OFFERS 401(k) PLAN OR OTHERISEED PLAN FRGWAYNY 13 (0.4 CENTER

Q690. Did you use an outside advisor to help you select your retirement plan? FOR RETIREMENT STUDIES®



Advisor Usage Among Plan Sponsors

Large companies (72 percent) and small companies (75 percent) are similarly likely to use an
outside advisor.

Small Companies Large Companies

13 13

12 12

Yes '11 11
'09/'10 '09/'10

'08/'09 '08/'09

13 13

'12 12

No 11 11
'09/'10 '09/'10

'08/'09 '08/'09

13 13

12 12

Not sure/Refused 11 11
'09/'10 '09/'10

'08/'09 '08/'09

BASE: OFFERS 401(k) PLAN OR OTHERISBED PLASmMall Companie) n y KNR2Z4&Q n th KNQ2b6) Q1 (N=364)Q22 (N=380)Q23 (N= 356);
Large Companief2 n 'y KNRZ7&Q n  KNRATA) QMN=281)Q22 (N=281) Q23 (N= 285) TRANSAMERICA [@3g¥3
Q690. Did you use an outside advisor to help you select your retirement plan? FOR RETIREMENT STUDIES®



Types of Advisors Used

Financial planners/brokersare the most commonly used advisor amongmployerswho have
used an outside advisor in selecting a plad.heuse of TPA/Benefit administrators has
significantly increasedsince last year

2013 2012 2011 2009/10 2008/09

(N=462) (N=453) (N=409) (N=334) (N=334)
Financial Planner/Broker _ 70 - 64 69 - 66 50
TPA/Benefits Administrator - 28 . 16 18 . 15 6
Insurance Agent . 18 I 13 11 I 13 8
Accountant/CPA B s M 2 16 | K 11
Other Benefits Consultant l 14 I 10 13 I 11 17
Bank Advisor I 10 I 9 8 I 6 7
Attorney/Lawyer I 7 I 12 10 I 7 5
Not sure ‘ 2 | 3 3 I 4 3

Mentions less than 2% are not shown.
BASE: USED OUTSIDE ADVISOR TO HELP SELECT PLAN FRGWAYNY 13 (0.4 CENTER

Q700. What type of advisor did you use? SELECT ALIAPHAY. FOR RETIREMENT STUDIES®




Types of Advisors Used

While the percentage of large and small companies that use an advisor is similar, the types of
advisors used are somewhat different. More small companies (72 percent) rely on financial
planners/brokers than large companies (59 percent). More large companies (28 percent) use
other benefits consultants compared to small companies (12 percent).

2013
(N=257)

Financial Planner/Broker 72%
TPA/Benefits Administrator 28%
Insurance Agent 19%
Accountant/CPA 16%
Other Benefits Consultant 12%
Bank Advisor 9%
Attorney/Lawyer 5%
Not sure 1%

Mentions less than 2% are not shown.
BASE: USED OUTSIDE ADVISOR TO HELP SELECT PLAN
Q700. What type of advisor did you use? SELECT ALIAPHAY.

Small Companies

2012
(N=274)

64%

16%

14%

22%

8%

9%

11%

3%

2011
(N=234)

71%

18%

11%

17%

11%

8%

8%

3%

68%

15%

14%

14%

9%

6%

7%

4%

2009/10 2008/09
(N=173)

(N=160)
48%
6%
8%
12%
16%
7%
4%

3%

2013
(N=205)

59%
26%
8%
13%
28%
10%
23%

4%

2012
(N=179)

LargeCompanies

2009/10 2008/09
(N=161)  (N=174)

2011
(N=175)

59% 57% 52% 57%

17% 21% 10% 10%
% 3% 3% 4%
10% 8% 7% 6%

27% 26% 35% 23%
8% 8% 6% 2%
14% 25% 13% 10%

3% 7% 4% 5%

BRCWALNYIIN(O7Y CENTER

FOR RETIREMENT STUDIES®



401(k) Plan Changes In the Past 12 Months

The majority ofemployerswho offer an employedunded planhave notmade changes to their
plan in the past twelvemonths (83 percent).

® No mYes

Not sure/Refused

2013 (N=641) 83 1%
2012 (N=661) 83 2%
2011 (N=645) 78 <1%
2009/10 (N=533) 73 C
2008/09 (N=526) 76 <1%
BASE: OFFERS 401(k) PLAN OR OTHERISBED PLAN TRANSAMERICA

Q670. In the past 12 months, has your company made any changes to its 401(k) plan or other empldyedesk[ilan? FOR RETIREMENT STUDIES®



401(k) Plan Changes In the Past 12 Months

Large companieq24 percent) aremore likely to have made changes to their employdended
plan in the past 12 months compared to smalkompanies (16 percent) in 2013.

Yes

No

Not sure/Refused

Small Companies

13 16
12 14
11 21

'09/'10 25
'08/'09 21

13 84
12 85
11 79

'09/'10 75
'08/'09 79

131
12 |1
11 | <1

'09/10 | O
'08/'09 | O

13
12
11

'09/'10
'08/'09

13
12
11

'09/'10
'08/'09

13
12
11

'09/'10
'08/'09

BASE: OFFERS 401(k) PLAN OR OTHERISBED PLASMall Companie< /k yQ (Ng248)Q n ¢ kN2 2B6) Q21 (N=364) 22 (N=380) Q3 (N=356);

Large Companie®) /x YQ (Ng278)Q n dp KNRA7T) Q1 (N=281)Q22 (N=281)Q23(N=285)

Q670.Inthe past 12 months, has your company made any changes to its 401(k) plan or other emplefieadselfplan?

Large Companies

BRCWALNYIIN(O7Y CENTER
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401(k) Plan Changes In the Past 12 Months

Among the plan sponsors who made changes in the past twelve months (2013), 73 percent
changedinvestment selections/fund choices More than one quarter (26 percent) changed
plan providers while 22 percent addedtrategic allocation/target maturityfunds, and 20

percent added amanaged accountoption.

2013
(N=133)

Changed investment selections/fund choices e 73
Changed plan provider . 26
Added strategic allocation or target maturity funds s 22

Added a managed account option . 20
Added Roth 401k option mm 16
Added a new plan m 14

Added an auteenrollment feature ]
Decreased company match -
Increased company match -
Changed form of company match m
Changed vesting schedule n
Reduced eligibility period/waiting period u
Increased employee contribution limit |
Added loan provision I
Added funds

Suspended company match
Terminated the plan

Began matching <1
Changed/new administrator <1
Froze Pension Plan <1
In-service withdrawal <1
Some other change 55
Not sure <1

BASE: MADE CHANGES TO PLAN IN LAST YEAR
Q680 What was changed in the plan? CHOOSE ALL THAT APPLY

2012
(N=154)

I 49
20
m 13
m 9
m 11
m 8
m6
. 17
m 10
m 8

Ho_bmw

I 2
<1
1 3

<1
I 3

2011
(N=159)

61

2009/10
(N=185)

I
mm 15
m 12
5
s 25
mm 14
5
s 28
n5
w23
m 8
m 11
m 11

o o

R R O R, OO0OOo

48

2008/09
(N=172)

38
20
9
7
17
10
10
19
9
12
16
11
5
0
0

O = O O

13
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401(k) Plan Changes In the Past 12 Months

In 2013, among plan sponsors who made changes to their plans in the past 12 months, small
companies (74 percent) were more likely than large companies (66 percent) to change plan
investments. Small companies (28 percent) were also more likely to change plan providers
compared to large companies (16 percent).

Changed investment selections/fund choices
Changed plan provider

Added strategic allocation or target maturity funds

Added a managed account option
Added Roth 401k option

Added a new plan

Added an auteenrollment feature
Decreased company match
Increased company match

Changed form of company match
Changed vesting schedule

Reduced eligibility period/waiting period
Increased employee contribution limit
Added loan provision

Added funds

Suspended company match
Terminated the plan

Began matching

Changed/new administrator

Froze Pension Plan

In-service withdrawal

Some other change

Not sure

BASE: MADE CHANGES TO PLAN IN LAST YEAR
Q680.Whatwas changed in the plan? CHOOSE ALL APRIY.

2013
(N=64)

74%
28%
23%
21%
16%
13%
8%
10%
6%
7%
5%
5%
2%
2%
<1%
<1%
1
<1%
<1%
<1%
<1%
6%
<1%

Small Companies

2012
(N=72)

43%
20%
12%
8%
12%
8%
4%
19%
7%
7%
1%
3%
1%

2011
(N=87)

60%
30%
17%
16%
19%
14%
5%

12%
15%
12%
8%

13%
8%

46%
15%
10%
3%
27%
15%
4%
28%
5%
23%
8%
12%
13%

2009/10 2008/09

(N=73) (N=72)

36%
22%
7%
6%
18%
11%
7%
21%
6%
11%
18%
9%
2%

2013
(N=69)
66%
16%
13%
13%
15%
14%
13%
7%
23%
10%
10%
6%
9%
1%
1%
2%
<1%
1%
1%
3%
1%
2%
3%

LargeCompanies

2012 2011  2009/10 2008/09
(N=87) (N=72) (N=112) (N=1009
68% 64% 56% 45%
18% 19% 12% 12%
18% 22% 23% 15%
11% 7% 15% 9%
11% 14% 12% 16%
11% 7% 9% 5%
11% 10% 12% 17%
10% 12% 32% 16%
18% 8% 7% 19%
11% 15% 24% 18%
11% 7% 10% 9%
11% 8% 8% 15%
14% 4% 5% 17%
q 1% 1% 1%
q 3% 4% 3%
1% q 5% 7%
1% 1% 1% 1%
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Frequency of Evaluating Retirement Benefits

The majority ofemployers (67 percent) evaluateetirement benefits offered to their employees

at least once ayear (2013).

2013 2012
(N=750) (N=750)
At least once a year (NET) - 67 - 68
At least once per quarter I 10 l 10
About every six months I 11 I 10
Aboutonce a year - 46 - 48
About every two years I 6 I 11
Less than every two years | S I 5
Never . 19 I 13
Not sure/Refused 2 | 3

BASE: TOTAL RESPONDENTS

Q790. How frequently does your company evaluate the retirement benefits offered to employees?

2011

(N=743)

69

15

46

11

11

2009/10
(N=601)

.
| ¥
N
s
o
10
B

2

2008/09
(N=596)

68

12

47

15
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Frequency of Evaluating Retirement Benefits

Large companieq87 percent) are morelikely than smallcompanies (66 percent)}o review
their retirement benefits at leastonce per year (2013).

Small Companies Large Companies

At least once per quarter
About every six months
About once a year

About every two years
Less than every two years

Never

Not sure/Refused 11
08/'09 |77
BASE: TOTAL RESPONDENTS Companie® 11 y KN220@)Q 11 KN2300) A1 (N=444) Q2 (N=450) Q3 (N=450);
Large Companie€2 1y KN2306)Q 1 ch KN230T) Q1 (N=299) 22 (N=300)Q23 (N=300) BRGWRENWI TN (02 CENTER

Q790. How frequently does your company evaluate the retirement benefits offered to employees? FOR RETIREMENT STUDIES®



Reevaluating of Retirement Plan Since Fee Disclosure Regulations

Fortythree percent of 401(k) or similar plan sponsors have already reevaluated their

retirement plans fees and expenses and another 23 percent plan to do so since the
Department of Labords new fee disclowaure re
percent of large companies have already reevaluated fees and another 19 percent plan to do

so in the future.

Total
(N=641)

Small Companies
(N=356)

Large Companies
(N=285)

Yesc have reevaluated

n Plan to Plan to 7 Plan to

Yesc plan to in the next 13 . 21 Reevaluate .13. 21 Reevaluate .13. 18 Reevaluate
12 months (NET) (NET) (NET)
= QM o028% = QM o24% Q™M o %

Ye lan to in more than
125$nFc))nths from now 1312

No, no plans

13§ 3

13| 1

'13I 12

'13I 7

Not sure/Refused

BASE: OFFERS 401(k) PLAN OR OTHERISBED PLAN

)
NEWQUESTIONINWAVHJM?O{AYOS GKS 5SLINIYSyd 2F [ 02NRa yS¢g FSS RAaAOf 2adzNB TRANQAMERICAM
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Reevaluating Benefits in Light of Health Care Reform

A sizeable majority (71 percent) of empl oye
employee benefits (including retirement benefits) in light of health care reform. About half of

| arge companies (48 percent) and 37 percent
reeval uate their companyods empl oyee benefit

Total Small Companies Large Companies
Very likely 13 38 Likel 13 37 . 13 48 .
'12 33 y '12 32 Likely '12 42 Likely
= QMo M% -l QMo M% | QMo M%
' QM H A% ! QM HM% ' QM H 8%
Somewhat likely ,13 33 ,13 34 .13 27
12 42 | 12 42 ) 12 36
. 13 18 i _ 13 18 i , 13 i 16 i _
Not too likely 112 17 Not Likely 12 17 Not Likely  +» 13 Not Likely
- QM o27% | Qmo28% | Qmo22%
_ 13 9 QM H22% 13 10 QM H2% 13 6 QM HDB%
Not at all likely 12 1 4 12 1 4 12 0 5
13 | 1 13| 1 13 ] 3
Not sure/Refused 12 1 4 12 0 5 12 1 3

BASE: TOTAL RESPONDENTS
¢ 2 12{N¥75@Q3 (N=750); SmallCompaniesQ2 (N=450) Q3 (N=450); Large Companie£22 (N=300).13 (N=300)
vinop® Ly tAIKGE 2F KSHEOGKOFNB NBF2NYZ & &2dz SOt dzt 0B &2dN) @2 WL WE®ME K uerpaei S SR
including retirement benefits in the next 12 months? I'RANSAMERICA m
FAEY GKS ySEG mu Y2ydKaéeé 61L& FRRSR Ay Hamo® FOR RETIREMENT STUDIES"
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Few Plan Sponsors Survey Employees re: Retirement Benefits

About three in ten ofemployers, including 31 percent of those who offer retirement plahave
surveyed their employees about retirement plan benefits in the last twelve monti&mall
companies are more likely to have surveyed their employees in the past twelve morites

significant increase since last year.

Total

13 28
Yes 12 21
11 26

13 71
No 12 78
11 73

13§ 2
Not sure/Refused 12

11

13
12
11

13
12
11

13
12
11

Small Companies

29
21
26

78
73

Base: All Qualified Responderitatal: Q MINF743) Q22 (N=750)Q MN=750) Small Companie<21 (N=444) Q2 (N=450)Q3 (N=450)

LargeCompaniesQ1(N=299) Q2 (N=300)Q M=300)

Q1635. Have you surveyed employees about retirement plan benefits in the last twelve months?

13
12
11

13
12
11

13
12
11

Large Companies

16
20
21
82
78
7
2
2
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Detailed Findings

A Economic Expectations

A The Importance of Employee Benefits

A Benefit Offerings including Retirement Benefits
A 401(k) Plan Features and Services Offered

A 401(k) Plan Management

AEmpl oyersdé Perceptions

o f

Ret i

rement Readi
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Empl oyer Confidence I n Empl oy

The majority of employers (60 percent) are confident that their employees will achieve a
comfortable Iifestyle in retirement; howeve

¢ TOTAL NOT CONFIDENTOTAL CONFIDENT

= Not at all confident = Not too confident = Somewhat confidentm Very confident
Not sure/Refused

33% 21 i) 60%

2012 (N=750) 7%
34% 24 a0 58%

2011 (N=743) 8%

BASE: TOTAL RESPONDENTS WA IN(®:Y CENTER

Q800. How confident do you feel your employees are that they will be able to achieve a comfortable lifestyle in theiengire FOR RETIREMENT STUDIES®
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Empl oyer Confidence I n Empl oy

Fewer small companies (60 percent) are confidetthan largecompanies (65 percent}that
their employees will achieve a comfortable lifestyle in retirement.

Small Companies Large Companies
v ident }3 Confident ﬁ’ Confident
ery confiden 11 W3: 60% 11 :
'09/'10 W a0k '09/'10 W3: 65%
08/'09 0 '08/'09 WM H65%
13 Yn pk 820060 Y 13
, 12 wanKngqu 15 Wn K 6596 Y
Somewhat confident 11 y 11 Wny K 60f6e Y
'09/'10 09/'10
08/'09 08/'09
%g Not Confident %g Not Confident
Not too confident 09/'11(% W3 33% '09/‘11(% w3 31%
'08/'09 Ym HB3% '08/'09 Ym HBXo
13 Ym 85% 13 Y™ M8Yo
12 WYn dk 3% VY 12 WYn dk Ao Y|
Not at all confident 11 Yny Kk @686 Y 11 Wny kK 7806
09/'10 09/'10
08/'09 08/'09
'13 '13
'12 12
Not sure/Refused 11 11
'‘09/'10 '09/'10
'08/'09 '08/'09
BASE: TOTAL RESPONDEMTE Companie2 n y KN2206Q n dh KN23ID0) 21 (N=444) Q2 (N=450)Q3 (N=450);
Large Companie€2 n y KNQ3I0PQ n dh KNRIDD) A1 (N=299)Q22 (N=300)Q23(N=300) BRIV 1N (Y CENTER
Q800.Howconfident do you feel your employees are that they will be able to achieve a comfortable lifestyle in their retirement? FOR RETIREMENT STUDIES®
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Views That Their Employee€annotSave Enough by Age 65

Seventytwo percent of employersagree most of their employees could work until age 65 and
still not save enough to meet their retirementeeds (2013).

¢ TOTAL DISAGREETOTAL AGREE

m Strongly disagree = Somewhat disagree m Somewhat agree = Strongly agree Not sure/Refused

20% 14 39 2%
13%

37 70%
10%

20% 16

2012 (N=750)

18% @ 14

20% 14
2011 (N=743)

2009/10 (N=601)

BASE: TOTAL RESPONDENTS BRI IIN (@Y CENTER
Q850. Most employees at my company could work until age 65 and still not save enough to meet their retirement needs. FOR RETIREMENT STUDIES®
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Views ThatTheir EmployeesCannotSave Enough by Age 65

A similar percentage of large companies (77 percent) and small companies (72 percent) agree
that their employees could work until age 65 and still not save enough to meet their retirement
needs (2013).

Strongly agree

Somewhat agree

Somewhat disagree

Strongly disagree

Not sure/Refused

BASE: TOTAL RESPONDBYi@ICompaniesQ n 'y KN220&Q n ¢ KNR300) Q1 (N=444) Q2 (N=450)Q23(N=450);

Small Companies

Agree

W3: 72%
Ym B7%

i Y m m0%o

WY bk 3% N
Yny k&% g

<=

Disagree

Yn K IB% N
Yny kXd% d

P3: 20%
Y m 20%
Ym 209

=

=

Large Companie€2 n y KNQ3I0PQ n dh KNRIDD) A1 (N=299)Q22 (N=300)Q23(N=300)
Q850. Most employees at my company could work until age 65 and still not save enough to meet their retirement needs.

Large Companies

Agree

W3: 77%

WYm 2%

Y M M2%
WYn ok 2% n
Yny kK%

Disagree

Yn ok X3 n
Yny k%% d

P3: 18%
Ym 219
Y @249

=&
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Empl oyeesdo Knowl edge of Retir

The vast majority (80 percent) of employers agrdébeir employees do not know as much as
they should about retiremeninvesting (2013).

¢ TOTAL DISAGREETOTAL AGREE

m Strongly disagree + Somewhat disagree = Somewhat agree = Strongly agree Not sure/Refused

BASE: TOTAL RESPONDENTS BRI IIN (@Y CENTER
Q820. Most employees at my company do not know as much as they should about retirement investing. FOR RETIREMENT STUDIES®
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Empl oyeesdo Knowl edge of Retir

Large companieq89 percent) aremorel i kel 'y to agree their empl
they should about retiremeninvesting compared to small companies (80 percent) (2013).

Small Companies Large Companies

- Agree Agree
W3: 80% W3: 89%
Strongly agree W 73% W 86%%
WYm &1 Y™ B8%
WYn ok BN Y Wn dk &% n
WYny k&%l WYny k&% o
Somewhat agree J
Disagree Disagree
Somewhat disagree W3 17% W3: 10%
Y m 20% Y M al%
Y m k5% Y m m0%
WYn ok BN Y WYn gk 3% n
Strongly disagree Yoy k3% g )Y Yy kIDW d

Not sure/Refused

BASE: TOTAL RESPONDEYTE CompanieQ n y KN2Z06)Q n ¢ KNR300) Q1 (N=444) Q2 (N=450) 23 (N=450);
Large Companie$ /x YQ (Ng800)Q n ¢ KNR3D1) A1 (N=299)Q22 (N=300)Q23(N=300)
Q820. Most employees at my company do not know as much as they should about retirement investing.
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Empl oyees0d0 Preference to Rely

The majority(74 percent) of employers agred¢hat their employees would prefer to rely on an
outside expert to monitor and manage their retirement savings.

& TOTAL DISAGREETOTAL AGREE
m Strongly disagree ~ Somewhat disagree = Somewhat agree ® Strongly agree Not sure/Refused

2013 (N=750) 20% = - 74% 6%
2012 (N=750) 17% e - e 9%
2009/10 (N=601) 17%E 9 - 77% 5%
2008/09 (N=596) 26% 15 - 71% 3%

BASE: TOTAL RESPONDENTS WA IN(®:Y CENTER

Q830. Most employees at my company would prefer to rely on outside experts to monitor and manage their retirement savings. FOR RETIREMENT STUDIES®
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Empl oyeeso

Preference

t o

Rel

Large companies (80 percent), compared to small companies (74 percent), are somewhat
more likely to agree that their employees would prefer to rely on outside experts to manage
and monitor their retirement savings (2013).

Strongly agree

Somewhat agree

Somewhat disagree

Strongly disagree

Not sure/Refused

BASE: TOTAESPONDENTB8all Companie< /x yQ (Nd296)Q n ¢ KN2300) Q1 (N=444) 22 (N=450) @3 (N=450);

Small Companies

Agree

W3: 74%
Y 4%
- Y M vi6?o
WYn ok TB% n
WYny K &% d

<=

Disagree

Ym aovo
WYwm 7%
Yn bk X7% n
WYny kK ZB%

<=

Large Companie$ /x YQ (Ng800)Q n ¢ KNR3D1) A1 (N=299)Q22 (N=300)Q23(N=300)
Q830. Most employees at my company would prefer to rely on outside experts to monitor and manage their retirement savings.

Large Companies

Agree

Yny

W3: 80%
Y M H6%0
Ym M9%
Wn dok TI% n

-

K 859 o

Disagree

W3: 15%

Y M A8%

Y m k9%
Yn gk IB% n
Yoy k1% i

=<
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